











PIRATE CLUB MARKS

The East Carolina University Educational Foundation, better known as the Pirate Club, is the
friend-raising and fund-raising arm of East Carolina University’s Division | athletics program.
Questions regarding the use of the Pirate Club name or graphic should be directed to the

Pirate Club office.
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DESIGNATIONS

When using the Primary mark and referencing a particular (specific) chapter of Pirate Club,
the Matrix Extra Bold font will be used for the designation as shown below.

PIRATE CLUB

PITT COUNTY

PITT COUNTY

(2. PIRATE CLUB

PITT COUNTY

£) PIRATE CLUB

PITT COUNTY

31| ECU ATHLETICS BRAND 2019



DESIGNATIONS

When using the Primary mark in conjunction with the “SPC” the Matrix Extra Bold font will be
used as shown below.
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LEGACY MARK

A Pirate Head graphic has traditionally represented ECU Athletics dating back to the adoption
of Pirates as the school mascot. This specific pirate head was implemented as the primary
mark in 1998 and represents the history and tradition of the ECU athletics program, and as
such, ties the past and the future together. The legacy mark should be used in areas such as
the Hall of Fame, letterwinners and/or tradition areas, and other endeavors which recognize
the history of Pirate Athletics. This mark can be used in association with other official
identifiers with appropriate administrative approval.

PMS 268 C | PMS 268 U PMS 109 U (uncoated paper) PMS 728C | PMS 728U
(coated | uncoated paper) C=0 M=11 Y=96 K=0 (coated | uncoated paper)
R=255 G=199 B=0
C=82 M=98 Y=0 K=12 # FFC700 C36 M=27 Y=38 K=8
R=88 G=44 B=131 PMS 123 C (coated paper) R=211 G=169 B=133
C=0 M=22 Y=83 K=0
# 582c83 R=255 G=199 B=44 #D3A985
# ffc72c

Gold imprint/embroidery etc. on apparel and non-apparel (non-paper) products should match 109U.

33 | ECU ATHLETICS BRAND 2019



LEGACY MARK (PIRATE HEAD)




HOW NOT TO USE THE ECU BRAND AND WORD MARKS

ST
CAROLINA

Use correct colors Use correct typography

Use correct clear zone Do not layer graphic elements
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£» ATHLETICS

Do not stretch or distort Use correct proportions

Do not use old logos Do not rearrange the elements
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REGISTERED TERMS N ECU 44

The following words are officially registered in
association with the university and its athletic teams:

East Carolina University® Paint It Purple™

East Carolina University Pirates™ Murphy Center™

East Carolina Pirates™
East Carolina®

ECU®

ECU Pirates™
Pirates™

Pirate™

EC™

Purple and Gold™
PeeDee The Pirate™
Arrrgh™

First Down...Pirates™

Where it is a First Down...Pirates™
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Williams Arena at Minges Coliseum™
Dowdy-Ficklen Stadium™
Clark-LeClair Stadium™
Wright Circle™

Pirate Nation™

We are the Pirates of ECU™
Undaunted™

Loyal and Bold™

Pirate Club™

Student Pirate Club™
SPC™



ADDITIONAL GUIDELINES

REFERENCE - STATISTICS ABBREVIATIONS

“ECU” is the preferred reference followed by “East Carolina“ for use by announcers, on
scoreboard displays, statistic abbreviations, etc.

For television in-game and studio graphics, the primary Pirate mark is preferred followed
by the primary ECU word mark. E. Carolina, East Caro and other abbreviation’s are not
acceptable.

For newscast (television) and newspaper graphic displays the primary Pirate mark is preferred
followed by the primary ECU word mark.

All teams (men and women) should be referred to as “Pirates”. Women’s teams should not be
referred to as “Lady Pirates.”

PUBLICATIONS & PROMOTION REVIEW AND APPROVAL

Internal guidelines are established to create a unified appearance and to maintain consistency
in all publications, whether print or electronic, published and distributed by East Carolina
University.

All athletic-related publications, stationary etc, including all promotional and marketing
athletic publications (printed and electronic), whether paid for with state or non-state funds,
must adhere to the graphic standards described in the Athletics Branding - Trademark
Licensing Guidelines.
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ADDITIONAL GUIDELINES

PROMOTIONAL ITEMS

In order to protect the university’s license agreements, marketing agreements and graphic
identity standards, promotional items must be designed and reviewed to ensure compliance
with these agreements and standards. In addition, these items can only be purchased from
vendors who are licensed by the university to produce ECU-trademarked items. A list of these
vendors/licensees is available at www.ecu.edu/licensing and/or through the Department of
Materials Management.

Refer to the Athletics Branding - Trademark Licensing Guidelines and/or
http:/www.ecu.edu/cs-admin/mktg/Review-Process.cfm for detail information.

All off-campus advertising by athletics units must be approved in advance through Athletics
Marketing/Licensing Office.

INTERNET, SOCIAL MEDIA, MOBILE APPS STANDARDS

ECUPirates.com is the official website for ECU Athletics. ECUPirateClub.com is the official
website for the ECU Pirate Club. These are the only official sites representing ECU Athletics.
All sports and/or administrative areas should work through the designated athletics staff
for administrative approval to coordinate all content for the athletics department website
and official department social/new media entities (twitter, etc.) to ensure a consistent
representation. This includes recruiting-related web pages, social media sites and mobile
applications. Refer to the Athletics Branding - Trademark Licensing Guidelines for detail
information.
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STATIONERY

All athletics department units must follow the standard formats established for athletics
letterhead, envelopes, business cards, office forms, email signatures etc. When ordering new
stationery items, please order using the standard formats. Refer to the Athletics Branding

- Trademark Licensing Guidelines for writing style specifications and additional detail
information.

OTHER ATHLETICS USES

Again, please refer to the Athletics Branding - Trademark Licensing Guidelines for detailed
information related to brand identifier uses with facilities, events, apparel, uniforms,
equipment, awards/gifts, electronic email signatures, videography, writing style specifications,
club sports and university student organizations, camps and clinics and other applications.

UNIVERSITY REGISTERED TRADEMARKS

East Carolina University owns the exclusive intellectual property rights to its name, logos,
slogans, colors, mascot, trademarks, service marks, and other indicia related to the university, its
programs and services, and its athletic teams (collectively, the “marks”). University marks may
not be used for any purpose without the advance written permission of East Carolina University.

For questions regarding the use of East Carolina University’s marks, please refer to the
following Web sites:

www.ecu.edu/licensing/

www.ecu.edu/cs-admin/univpubs/the university image.cfm
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ECU ATHLETICS

Ward Sports Medicine Building
Greenville, NC 27858
252-737-4600
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