Version 1

Decamber 2017 Formula 1° W
Brand Guidelines




e've produced these guidelines to illustrate “A New Era". )
ey do not provide permission or a licence to use trade 2
s owned by Formula 1. You need a specific licence or
ritten permission from us to use our trade marks. And
ou must use them in accordance with specific guidelines.
e'll issue those guidelines soon
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This is the new Formulia 1°.

Formula las it should be. Coming at
vou full-tilt, packed with grit, speed,
breathless drama and glamorous fun.

These guidelines aim to inspire your
creativity — not limit it. We want to
unleash F1°. These pages give you
the tools to do it.

Go!
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This is the story of a whole new F1,
fuelled by our unquenchable
passion for racing. It's F1 as it
should be. F1 with edge, glamouir,
and glory. F1 for the fans.



Marketing strategy

A Mmedia and enterainment brand
with the soul of a racecar driver

Unleash the greatest racing
spectacle on the planet

We ook at everything through
the eves of the fan

The legacy of greatness
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UNLEASH

THE GREATEST
RACING
SPECTACLE
ONTHEPLANET




Our Story Everything we do must Our fans have told us they Formulal is the best of We're here to make racing

serve the fan. If it doesn’t want to get closer to the the best, and fans want more exciting, accessible
serve the fan it doesn't action: the competition, the to experience the show. and entertaining for fans.
serve Formula 1. drivers, their skKill,

their fearlessness.
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We need to break down
bord stween the sport,
ns, sponsors and fan
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Our Story

We're the voice of our sport.
Everyone |looks to us: fans, drivers,
teams, manufacturers, partners.
We own our role as the leader.

Not arrogantly, but confident in

our mastery of F1's past, present
and future. We have a point of view
and we're not afraid to express it.
We're here for the fans.

If F1 was a person, every head
would turn when we came into

a2 room. We were born to stardom.
We revel in the fame, the glamour,
the thrill of racing. But we're not
obnoxious. We wear all those
things lightly, and never take
ourselves too seriously. We never
forget that the fans come first.

We're bold, daring and relish a
challenge. We're always pushing

at the boundaries, looking for new
ways to make F1 even more thrilling,
an even greater spectacle. We refuse
to take'it can’t be done’ for an answer
as we create ever more incredible
experiences for the fans.

No one loves F1 more than F1 itself.
We're fuelled by an overwhelming
passion for every aspect of racing -
from its history and displays to the
mechanics of an engine and the
breathless rush of the next Grand
Prix. We're completely devoted to
the fans - because we're one of them.

Our personality J

CONMIMANDING
CHARISMATIC

AUDACIOUS
INTENSE
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Our identity combines tech
and humanity, courage and
risk, control and chaos,
precision and unpredictability.

Think of these behaviours
as the DNA of our brand.

They need to come to life
in our design.

We must always strike a
balance between these two
sides of our brand. Celebrate
the humanity and the tech.
Don't neglect either.

1z



Our Story

Unleash a voice of oil and blood

Gri' 1
QUIS
FIRE
FURY

|

THIS IS F1°:
A SPORT THAT'’S
ALL ABOUT EDGE.

The edge of chaos.
The edge of danger.
Even the edge of death.

Guts. Passion. Glory.
White-hot speed. Blue
smoke. Burning rubber.

We're unleashing the
greatest racing spectacle
on the planet.

So when we talk about

F1, we have to go all out
to capture the spirit and
soul of the sport. The fire.
The obsession. The tension
and euphoria.

AS soon as vou fall back
on safe, familiar words,
it's like the engine dies.
You just drift. It's dead.

So we need rich, vivid,
living words. And we nheed
them evervywhere. Not just
in the high-profile stuff -
everywhere.

Of course that's not easy.
Nor is taking a turn at 100mph.
F1 is not about easy.

But the principles and tools
in this section will help.

AnNnd it all starts with who we
are as a brand: our Personality.



THE CLOSER YOU
ARE TODEATH
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VISUAL
IDENITITY

Here's how we unleash the new
F1® identity, and inject our brand
with new energy and drama.



Visuatidentty The heart of the brand

Primary colour palette
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Formulal.

F FIA Formulal
FI @ World Championshipw

yyyyyyyyy Mission statement

F1 REGULAR UNLEASH COMMANDING
F1 BLACK RACING '  CHARISMATIC
F1VVIDE SPECTACLE AUDACIOUS

- ONTHEPLANET INTENSE

Titillium



Visual Identity

Forward-facing, surprising and
dynamic, our logo is the visual
shorthand for our brand.

The logo is constructed from
three simple shapes that form
an 'F’ and a ‘1’ and that evoke
both the speed of the cars
and the bends of a racetrack.

F1llogo

18



Visual Identity F1 Log @)
Suite

We have a suite of logo sizes to ensure
our logo I0oks its best across a variety F1 logo
of applications and sizes.

F1 logo

The F1 symbol is our primary
logo. In our own channels,
this should be the default
logo. (Without text lock-ups.)

F1 Formula 1l logo
We use the F1 Formula llogoin F1l Formula 1l logo F1 Championship logo
out-of-home applications where

a text descriptor may be required,
e.g. marketing campaigns and
third-party owned communications.

F1 Championship logo
We use the F1 Championship logo

for official sporting and accreditation

requirements, e.qg. at FIA Formula 1

World Championship Grand Prix.

—

FIA Formulal

F ormu I 2 l World Championship w



Visual Identity

oooooo

TASTE THE
THE OIL

BLOOD
BOIL




Visual Identity

Our brand colours

are strong and single
-minded. Intentionally
narrow, we want to
build strong brand
association, particularly
with our F1 Warm Red.

F1 Warm Red
Represents the heat,
power and passion
of Formula 1.

F1 Carbon Black

The F1 Carbon Black
has a steely blue tint,
a cooling counter to
our warming red.

F1 Off-White

Our neutral colour
that allows our red
and black to pop.

F1 High-Vis White
Used as a highlight
where required.

Brand colours

F1
CARBON
BLACK

F1
OFF-WHITE

F1

HIGH-VIS

WHITE

21
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Visual Identity

Formula 1l is an assault
on all senses - we want
our typography to reflect
this experience. We have
a series of tones that,
when brought together
embody each aspect of
Formula 1.

We have crafted four bespoke
fonts, intended to reflect the
different behaviours found
within Formula 1.

Typography

|

Formula 1 Wide

VVIDE

ABCDEFGHIIJOKKLVMINOPOIRSTuUVYVYWXYZ
abcderghijlmnopqarstuvuvwxyy O1. 2356789

A E RS

Formula 1 Black

BLACK

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghiikKimnoparstuvwxyz 0123456789

Formula 1 Bold

BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ2
abcdefghijkimnopqrstuvwxye 0123456789

Formula 1 Regular and Italic

REGULAR

ABCDEFGHIJKLMNOPOQORSTUVWXYZ2
abcdefghijklmnopqgrstuvwxyz 0123456789

ABCDEFGHIJKLMNOPQRRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

2018
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We want our logo to look
fantastic wherever it appears.
So we've created a whole
selection of master logos

to match the many different
places our brand needs to live




Visual Identity
F1l Logo

Standard

This is our workhorse
logo designed to work
ACross most applications.

Size guide:

We use this logo most often -
it works in all applications,
other than very small use.

Display

This is our display logo, used
when the logo is the focal
point of any given application.

Size guide:
Looks its best when used
at large sizes.

Micro logo
Designed for increased
legibility at smaller sizes.

Size guide:

Use this logo at small scale.
We use this logo when its
height falls below 4p0 | 48pt.

F1l0go
Sizes

25

Standard
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Display Micro
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Visual Identity
F1l Logo

Standard

This is our workhorse logo
designhed to work across
most applications.

Size guide

We use this logo most often -
it works in most applications,
other than very small use
(see the 'Micro logo' section
for additional guidance).

Standard F1 logo

27



Visual Identity
F1l Logo

The Standard logo is designhed
to sit comfortably among our
wider brand assets; however,
to ensure its legibility, we
must ensure that no elements
crowd it.

The clear space that surrounds
the standard logo is defined by
50% of the height of the logo.

Note, the exception to this

rule is where the logo locks-up
with our streamline brand device.
See the 'System' section for more
detail on this.

Standard F1 logo
Clear space

Logo: Standard
Clear space = 50% the height of the logo

28



Visual Identity
F1l Logo

Where required, our logo
may be rotated to best fit
its space. There are two
possible logo orientations -
Horizontal and Vertical.

Horizontal
This is the standard orientation,
use this whenever possible.

Vertical

For applications where a vertical

logo is better suited, we may

rotate the logo S0° anticlockwise - so
the logo reads 'upward'.

Do not rotate the logo clockwise
as the logo then faces 'down' -
which can be seen to have
negative associations.

Standard F1 logo
Orientation

29

DO

Horizontal
This is our standard orientation

DO NOT

Vertical - Up
Rotate the logo 90° anticlockwise
so the logo reads 'upward'

Vertical - Down
Do not rotate the logo 90° clockwise
as its direction then faces 'down'



Visual Identity

Unlike the Display logo, which is
designed to be centre of attention,
the Standard logo is designed to
sit more discreetly amongst our
other brand assets.

The Standard logo is as the name
suggests, our standard go-to logo,
that we will use most often.

This page shows schematic examples
of the Standard logo in use.

Note: This page is for illustrative purposes
only and does not inform design layout.

Standard logo

Press Release

Website

%

.

s~

Partner Lock-ups

y 4

Event Lock-ups



E Standard logo o
Misuse

Our logo announces us to DO NOT
the world. It's important that
we treat it with respect. ) )

Use as hero Use at very small size Rotate 45° Distort
Our logos have been created
as logo assets. As a general
rule do not adjust or alter the
logo assets in any way.

Here are some tips to ensure
legibility in your communications.

Do not... Do not... Do not... Do not...
Use the Standard logo asset in isolation at very Use the Standard logo asset at very small sizes. Rotate the logo at 45° angles Distort our logo in any way.
large display sizes.

Do... Do... Do...
Do... Use our Micro logo at very small sizes, which is drawn Keep the logo at its standard horizontal or vertical Treat our logo with respect. Only use
Use the Display logo, which is drawn specifically with increased negative space for greater legibility. (90° anticlockwise) configuration. the logo artwork assets provided.
for display uses at large sizes (see the Display (see the Micro logo section for additional detail).

logo section for additional detail).

Re-colour
Do not... Do not... Do not...
Change the colour of the logo. Place the logo onto backgrounds Place the logo directly onto busy backgrounds.
of similar colour to the logo.
Do... Do...
Use supplied artwork only. Do... Place the logo onto an uncluttered space.

Ensure the logo has enough contrast
to be legible.
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Visual Identity
F1l Logo

Display

This is our 'extreme’' logo.
The extended look and
narrower negative space
enhance the sense of speed.

This one's desighed to be the
hero: the focal point wherever
it appears.

Size guide

This version is designed to go big.
Too small and the negative spaces
'fill in'. Don't use it at less than 5p0 /
60pt high.

Display F1 logo

33



Visual Identity
F1l Logo

This is the one to use when you
want to dominate the space.

We want you to use this logo boldly.

So the clear space is just 10% of the height.

Display F1 logo
Clear space

.

Clear space
109 the height of the logo




Visual Identity
F1l Logo

Where required, our logo
may be rotated to best fit
its space. There are two
possible logo orientations -
Horizontal and Vertical.

Horizontal
This is the standard orientation,
use this whenever possible.

Vertical

For applications where a vertical
logo is better suited, we may
rotate the logo S0° anticlockwise -
so the logo reads 'upward'.

Do not rotate the logo clockwise
as the logo then faces 'down' -
which can be seen to have
negative associations.

Display F1 logo
Orientation

35

DO

Horizontal
This is our standard orientation

DO NOT

Vertical - Up
Rotate the logo 90° anticlockwise
so the logo reads 'upward'

Vertical - Down
Do not rotate the logo 90° clockwise
as it's direction then faces 'down'



Visual Identity
F1l Logo

The Display logo asset is as its
name suggest - to be displayed.
It's the logo most comfortable

taking centre stage. Use it boldly.

This page shows schematic
examples of the Display logo in use.

Note: This page is for illustrative
purposes only and does not inform
design layout

Display F1 logo
Example applications

L 4

N

Screen presentation

y 4

Business card

App load screen

Py

.|

Champagne

= |

A4 portrait

Livery

_/ NN

T-shirt

Pass




Visual Identity
F1 Logo

Our Display logo has been
created with specific uses
in mind.

Here are some tips to ensure

legibility when using our display logo.

Display F1 logo
Misuse

|

DO NOT

Use the Display logo at small size
Minimum size 4p0 | 48pt

ap0
48pt/px

Our Display logo is drawn to IooK its best at large sizes.
When produced at small sizes there is risk of the negative
spaces 'filling-in' and losing legibility.

Do not use the Display logo when its height drops below
4p0 | 48pt/pX.

Use the Display logo among other brand elements

Our Display logo is designed to be the centre of attention -
it can't do that when it's cluttered by content around it.

If using brand elements around the logo, use the Standard logo.
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Visual Identity

We've designed this version
with more negative space,
to be legible at small sizes.

Size guide:

Use this logo at small scale.

We use this logo when its height
falls below 4p0 | 48pt.

Micro F1 logo

39

Clear space
509% the height of the logo

™
Orientation
Horizontal and Vertical
=
=
Horizontal Vertical - Up

This is our standard orientation

Rotate the logo 90° anticlockwise
so the logo reads 'upward'



Visual Identity
F1 Logo

The micro logo asset is designed
for increased legibility - it has
been drawn with extra contrast
to hold better at micro sizes.

We use this logo at very small
sizes only.

Note: This page is for illustrative
purposes only and does not inform
design layout

Micro F1 logo
Example applications

N

Broadcast (watermark)

Flavicon

App icon

-
00O

##~7  Formula 1

.

-4

N

Social media
Avatar

Apparel
detailing



Visual Identity
F1l Logo

Our Micro logo has
been created specifically
for small scale use.

Here are some tips to
ensure legibility when
using our Micro logo.

Micro F1 logo
Misuse

.|

DO NOT

Use the Micro logo at large sizes

Our Micro logo is drawn with increased negative
space to hold better at small scales. It is not intended
to be displayed at large sizes as it loses its tight,
engineered appearance.

AsS a guide if the logo's height is 4p0 | 48pt/pXx or
above, use the Standard logo.
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This section shows the colour
combinations recommended
for producing the F1 logo.




Visual Identity

Formula 1l is a global brand,
so we need to establish some
consistency in how the logo
and its colour is presented.

This page shows the colour
combinations recommended
for producing the F1 logo.

Use Red wherever possible
To build equity in this colour
we encourage the use of red
whenever possible.

We may use red in the logo,
or in the background if greater
impact is required.

When red is not possible
Use the black or white F1 logo.

Logo
Colour

Red logo

Red background

43

Black & White

Whenever possible we use the red F1 logo

Red F1 logo

- 4

Red F1 logo

When impact is required

White F1 logo

y 4

When one colour only is possible

Black F1 logo

y 4

White F1 logo

y 4
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the Apple logo.]) So use it that way
whenever you can.
Sometimes, though, you can't get

mark. (Like the Nike swoosh, or
away without a descriptor as
well. That's what these lock-ups

Our logo is at its strongest and
most iconic as a single graphic
are for.




Visual Identity

Logo Lock-ups Fl |OQO IOCI‘('UDS
Overview

F1 Formula 1l logo

Formuial.

F1Formulal logo:
Stacked configuration

Formuial.

F1 Formula 1 logo:
Horizontal configuration

F1 Championship logo

FIA Formulal
World Championship w

F1 Championship logo:
Stacked configuration

FIA Formulal
World Championshipw

F1 Championship logo:
Horizontal configuration

.
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Visual Identity
Logo Lock-ups

Our F1 Formula llogois
comprised of our F1 logo

and Formula 1 wordmark.

The following pages will
introduce our F1 Formula 1
logo configurations, and how
to use them effectively.

F1 Formula 1l logo

Formulal.

a7



Visual Identity
Logo Lock-ups

Stacked

This is our standard configuration.

Horizontal
Designed for applications where
vertical height is limited.

Standard logo

This is our standard F1 Formula 1
logo that will be suitable for

the majority of our applications.

Micro logo
Designed for increased legibility
at smaller sizes.

Use this logo when the height of
the F1 logo falls below 4p0 /| 48pt

F1 Formula 1l logo
Configurations

Stacked configurations

Formulal.

Formulal..

.

Horizontal configurations

Formuial.

Formula 1.



Visual Identity
Logo Lock-ups

Our logo looks best when it's
given the space to stand out.

We have defined specific parameters
for our logo's clear space - the space

where no graphic element can encroach.

F1 Formula 1l logo
Clear space

Stacked configurations

Standard: Stacked

Horizontal configurations

Standard: Horizontal

ormulal.

FQIIDLJJZIJ.T

Clear space:
509% the height of the logo

Micro: Stacked

o
ormulal..

Clear space:
509% the height of the logo

Clear space:

1009% the height of the logo

Micro: Horizontal

P

orrmuia

Clear space:
509% the height of the logo



Visual Identity
Logo Lock-ups

Colour lock-ups

When colour is possible we use
our Red F1 logo - this has the
advantage of being visible across
light and dark backgrounds.

We have two text colour options:

— Black text (to use on light
coloured backgrounds)

— White text (to use on dark
coloured backgrounds).

Black & White

In applications where colour is not
possible [such as screen-printing),
we produce our logo and text in
black or white.

Type colour

As a general rule, when used in
logos our type is used in black
or white only.

Do not use red type at any point.
If one colour only is available we
recommend using black or white.

F1 Formula 1l logo

Colour

Colour lock-ups

50

Black & White

Whenever possible we use the red F1 logo

Red F1 logo / Black text

mulal.

Red F1 logo / White text

Formulal.

When one colour only is possible

y 4

Formulal.

y 4

Formulal.

DO NOT...

Red F1 logo / Red text

Red F1 logo / Red text

Formulal.




Visual Identity
Logo Lock-ups

We can't show every possible
example. And these are not
'templates’ to follow. But they
illustrate the sort of environments
where our logo will live.

F1 Formula 1l logo
Example applications

Marketing campaigns

S~ Formulal.

Billboard

y 4

Formulal.

Third party owned communications

y 4

Formulal.

Adshel

Magazine spread




Visual Identity
Logo Lock-ups

Never, ever adapt the logo in
any way. Follow the guidelines
to the letter.

F1 Formula 1 logo
Misuse

52

DO NOT

Font Re-arrange

Formu

Do not... Do not...

Change the wordmark to any other typeface. Change the relationship between
the logo and the wordmark.

Do...

Always use our supplied logo artworks. Do...

Always use our supplied logo artworks.

% Fzrrnula 1

Do not...
Change the colours of the logo
and the wordmark.

Do...
Always use the colour variants
in our supplied logo artworks.

Do not...
Distort our logo in any way.

Do...
Treat our logo with respect.
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Visual Identity

Logo Lock-ups Fl ChamplonShlp |Ogo

Our F1 Championship logo

is comprised of our F1 logo,
the FIA logo and Championship
wordmark.

The following pages will

introduce our F1 Championship F1 logo
logo configurations, and how

to use them effectively.

FIA
logo

FIA FOrmula l
World Championship m

Championship
Wordmark



Visual Identity

Logo Lock-ups Fl ChamplonShlp |OgO
Configurations

Stacked
This is our standard configuration. StZCI‘(Ed COI'IfIgU[ZtIOI’IS HOI'IZOFItZl COI'IfIgUIZtIOFIS

Horizontal
Designed for applications where
vertical height is limited.

Standard logo

This is our standard F1 Championship
logo that we will be suitable for

the majority of our applications.

Micro logo
Designed for increased legibility
at smaller sizes.

FIA Formulal
World Championshipw

Use this logo when the height of
the F1 logo falls below 4p0 /| 48pt

FIA Formulal
World Championship m

€iB FIA Formula 1 World Championship-

FIA Formula 1l
World Championshipm



Visual Identity
Logo Lock-ups

Our logo looks best when it's
given the space to stand out.

We have defined specific parameters
for our logo's clear space - the space

where no graphic element can encroach.

F1 Championship logo

Stand

ard

|

Stacked configurations

Standard: Stacked

Horizontal configurations

Standard: Horizontal

FIA Formulal
orld Championship

™

FIA Formulal
World Championship -

Clear space:

509% the height of the logo

Micro: Stacked

P

FIA Formula 1l

World Championshipn

Clear space:

1009% the height of the logo

Clear space:
509% the height of the logo

Micro: Horizontal

T,

=7 FRFIAF 21 World Ct i

Clear space:
100% the height of the logo



Visual Identity
Logo Lock-ups

Colour lock-ups

When colour is possible we use
our Red F1 logo - this has the
advantage of being visible across
light and dark backgrounds.

We have two text colour options:

— Black text (to use on light
coloured backgrounds)

— White text (to use on dark
coloured backgrounds).

Black & White

In applications where colour is not
possible [such as screen-printing),
we produce our logo and text in
black or white.

Type colour

As a general rule, when used in
logos our type is used in black
or white only.

Do not use red type at any point.
If one colour only is available we
recommend using black or white.

F1 Championship logo 57
Colour

Colour lock-ups Black & White

Whenever possible we use the red F1 logo When one colour only is possible

Red F1 logo / Black text

Red F1 logo / White text

y 4

FIAFormulal
World Championshipm

FIAFormulal
World Championship m

FIA Formulal
World Championship m

y 4

FIA Formula 1
World Championshipm

DO NOT...

Red F1 logo [ Red text Red F1 logo / Red text

FJXFormulal
orld Championshipmw

FiR)

|A Formulal
World Championship m




Visual Identity
Logo Lock-ups

We can't show every possible
example. And these are not
'templates’ to follow. But they
illustrate the sort of environments
where the F1 Championship logo
will live.

F1 Championship logo
Example applications

FIA Formula 1 World Championship Grand Prix

.

1~

FIAFormulal
‘World Championship »

y

FIAFormulal
‘World Championship »

#7~% EiR FIA Formula 1 World Championshipw

Podium

Trophy base

f—

FIA Formulal
World Championship m

o

FIAFormulal
World Championship mw

T >

Parc Ferme placecards
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make the most of our vibrant red.

We have a very limited colour
dramatic with the colour - and

palette. Deliberately.
It forces us to be bold and

Go for it.




Visual Identity
Colour

F1 Warm Red
Represents the heat, power
and passion of Formula 1.

F1 Carbon Black

A steely blue tint. A cooling
counterpoint to the heat of
our red..

To aid hierarchy, we may use our

black in tints of: 909%, 709%, 509%, 30%.

F1 Off-White
Our neutral colour that allows
our red and black to pop.

F1 High-Vis White
Used as a highlight where
required.

Primary colours

F1 WARM RED

SCREEN

EXTERIOR

Pantone
Warm Red C

CMYK
0.90.100.0

HEX
FF1EOO

RGB
255.30.0

RAL
3027 Reinrot

Vinyl

When choosing a vinyl
substrate it should be
matched as closely as
possible to Pantone
Warm Red C

F1 CARBON BLACK

Pantone
Black 6C

CMYK
40.0.0.100

SCREEN HEX
15151E

RGB
21.21.30

/

F1 OFF-WHITE

Pantone
PRINT Warm Grey C - 15% TINT

CMYK
3340

HEX
SCREEN F7F4F1

RGB
247244241

2C2C34

5B5B61

895898E

F1 HIGH-VIS WHITE

PRINT

Pantone
000C

CMYK
0.0.0.0

SCREEN

HEX
FFFFFF

RGB
255.255.255

N



Visual Identity

This page shows approximate
proportional usage of our
primary colour.

This is a guide only, in some
applications we may choose
to use more red for impact,

or more white for neutrality.

F1 Warm Red:

This is our key brand colour;
we use it as a highlight to
preserve its power.

F1 Carbon Black:

Our carbon black cools our
warm red. We use this in large
amounts in text and background
colour where required.

F1 Off-White:
Our neutral colour that allows
our red and black to pop.

We use this in large amounts,
such as background colour and
in paper stock.

F1High-Vis White
We use pure white as a highlight
where required.

Primary colours

F1
@AV =18] )\
BLACK

F1
OFF-WHITE

F1
HIGH-VIS
WHITE

61



Colour

Our primary colour palette is
the entry palette to our brand.

We want our audience to associate
our primary colours, particularly
warm red, with Formula 1l - to
reinforce this, we use our primary
palette in our fixed, Formula 1
owned applications.

Billy Andrews

Primary colours
Example

Billy Andrews
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Formula 1 Fan Festival launches e — wentonto domine
in Barcelona. Celebration of the e econds fom

pinnacle of motorsport aims
get fans closer to the action

London, UK - Fans attending this weekend'’s 2017 Pirelli
Spanish Grand Prix will experience a race like no other as
F1Experiences™ launches the inaguaral Fan Festival to
mark this season’s first European event.

Running thruought the race weekend, the reimagined
fan zone will introduce a range of unique experiences
such as racing simulators, 2 200-metre zip line, state of
the art Pit Stop Challenges and live performances from
local DJs.

The Grand Prix will also mark the launch of a dedicated
fan television channel for those attending to get the
inside track into the race, screening live Formula 1
interviews, expert insights, and exclusive appearances
by current drivers and legends of the sport.

Anumber of competitions will also be on offer, with
fans given a chance to win a series of fantastic prizes,
including Padock Club passes and photo opportunities
with Formula 1 teams throught the grid.

For the first time ever, one lucky winner will also get the
chance to experience the thrill of a Formula 1 lap as they
are driven around the track at speeds of up to 300kph in
atwo-seater racing car.

Guests at the Paddock Club, Formula 1's official
hospitality offering, will be granted exclusive access to

2 range of show cars, including a full engine display from
the AMG Mercedes team. In addition, for the very first
time, they will be able to experience the track up close as
part of a tour in the driver’s Parade Truck.

In the pit Iane, guests will also be granted unprecedented
access to a fully functioning garage, offering unique
insight into how Formula 1 teams prepare their cars for
the big race.

Kate Beaven, Global Director of Hospitality, Eperiences
and Packages at Formula 1 said- "We are really excited to
arrive in Barcelona with the new Formula 1 Fan Festival.
Throughout the weekend, spectators can look forward
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Exclusively created and drawn

for Formula 1.
It's every bit as distinctive and

Our typeface is just that: ours.
valuable as the logo. Use it

consistently and it'll be just

as powerful.
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Visual Identity

Formula 1l is an assault
on all senses - we wanted
our typography to reflect
this experience. We have
a series of tones that,
when brought together,
embody each aspect of
Formula 1.

We have crafted four bespoke
fonts, intended to reflect the
different behaviours found
within Formula 1.

The following pages will
introduce our core brand
typeface, and how to use it
in a powerful way.

Formula 1 typeface

.

Formula 1 Wide

VVIDE

ABCDEFGHIIJOKKLVMINOPOIRSTuUVYVYWXYZ
abcderghijlmnopqarstuvuvwxyy O1. 2356789

V133

Formula 1 Black

BLACK

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghiikKimnoparstuvwxyz 0123456789

Formula 1 Bold

BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ2
abcdefghijkimnopqrstuvwxye 0123456789

Formula 1 Regular and Italic

REGULAR

ABCDEFGHIJKLMNOPOQORSTUVWXYZ2
abcdefghijklmnopqgrstuvwxyz 0123456789

ABCDEFGHIJKLMNOPQRRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

2018
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Visual Identity
Typography

F1 Black

Brave, bold, confident and loud, F1 Black is our voice of strength.
It smells of rubber. It roars like an engine at full-throttle.

.
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Telemetry
Powertrain
Section
1:14.820
25.800 Kkm
Personal Best

llllllllllllllllllllllllll
eeeeeeeeeeeeeeeeeeeeeeeeeeeeeee



Visual Identity

Titllium

Formula 1 Fan Festival launches in Shanghai. Celebration of
the pinnacle of motorsport aims to get fans closer to the action.

London, UK — Fans attending this weekend's 2017 Heineken Chinese
Grand Prix will experience a race like no other as F1 Experiences™
launches the inaugural Fan Festival to mark this season’s first
European event.

Running throughout the race weekend, the reimagined fan zone will
introduce a range of unique experiences such as racing simulators,
a 200-metre zip line, state of the art Pit Stop Challenges and live
performances from local DJs.

The Grand Prix will also mark the launch of a dedicated fan television
channel for those attending to get the inside track into the race,
screening live Formula 1 interviews, expert insights, and exclusive
appearances by current drivers and legends of the sport.

f  \———— IS m SIS . 1. VSR — S~ S—— N o a—— 1) JEY S S ———

Titillium is a Google typeface and not bespoke to F1.
We use Titillium for long-reads of text only.

|
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Visual Identity
Typography

VVIDE
BLACK

BOLD

IMPACT
The fonts we may use for
large scale display headlines.

Bold
[Regular
Titillium

INFORM
The fonts we use for sub-heading,
body text, and long-reads of text.



Visual Identity

Combining our fonts

|

IMPACT INFORM TOGETHER

DISPLAY HEADLINES DISPLAY BODY HEADLINE AND BODY

Wide and Black are desighed with extreme character to Bold and Regular is the cooling, calming and technical The combining of our Impact and Inform fonts give
communicate speed and power. We use our display headlines partner to our passionate display headlines. These may us a layered tone of contrasting emotions - reflecting
at large scales in an intentionally bold and graphic way. be used large as display headlines where a considered the passion and engineering detail that are both in

voice is required, or small as hard-working body text.

Important: We only use one display headline typeface at a time -
never use both in a single piece of communication. Note: We may use both weights together in the same communication
to aid hierarchy where required.

vwioe . BOLD

vVvide Boild
©

BLACK
Black Regular

abundance in Formula 1.

VVIDE
DIS~LAY

HEADLINIE

BOLD SUB HEADLINE
Regular Text paragraph

REGULAR SEEEET.S

HEADLINE

BOLD SUB HEADLINE
Regular Text paragraph



Visual Identity
Typography

We may choose the most
appropriate font to match
the tone of our headline.

For exxample if we're making a

bold statement, maybe 'Black'’

would communicate this effectively.
If we're talking about speed or agility,
'Wide' does this well.

A more level-headed message, 'Bold’
or 'Regular' are great for that.

We have different levels for different
purposes - we entourage a mixture
of use to keep our communications
looking fresh, varied and exciting.

Combining our fonts
Examples

VVIDE HEADLINE

Body text is set in Formula 1 Formula 1l is the best of the best,
Regular. Everything we do and fans want to experience the
moving forward needs to serve show. We will strive to make the
the fan. If it doesn’t serve the fan racing more exciting, accessible,
it doesn't serve Formula 1. and entertaining for fans.

Our fans have told us they
want to get closer to the action:
the competition, the drivers,
their skill, their fearlessness.

1T ALL
—J AN B—
VvITH
THIE FAN)

This is F1:
A sport that's
all about edge.

The edge of chaos.
The edge of danger.
Even the edge of death.

Guts. Passion. Glory.
White-hot speed. Blue
smoke. Burning rubber.

We're unleashing
the greatest racing
spectacle on the planet.

So when we talk about
F1, we have to go all

out to capture the spirit
and soul of the sport.

The fire. The obsession.
The tension and euphoria.

As soon as you fall back
on safe, familiar words,
it's like the engine dies.
You just drift. It's dead.

So we need rich, vivid,
living words. And we
need them everywhere.

Not just in the high-profile
stuff - everywhere.

75

’FI F1 aerodynamicists
™ care about two things:

downforce and drag.

Downforce sticks the car

to the track, so you can take
corners at 100mph without
spinning into oblivion.

Drag is basically air
resistance: the more there
is, the slower the car goes.

The
difference
between
atop Flcar
and a dud?

Aerodvynamics
—_



Visual Identity

This page demonstrates how we
use our display headline fonts
at large scales for impact - and
our information fonts to support.

As a rule, there should be a numeric
relationship between all type sizes
as illustrated on this page.

Note: For long-reads of text
we currently use Titillium.

Typographic hierarchy

Example:

Display headline
Wide 64pt
We use a large headline in

our display fonts to grab
the reader's attention.

Supporting headline
Regular 18pt

Our supporting headline.

Long-read body copy
Titillium 10pt

— 4
PIRESS

.|

IREL  EASE

Formula 1 Fan Festival launches in Shanghai.
Celebration of the pinnacle of motorsport aims
to get fans closer to the action.

Fans attending this weekend's 2017 Heineken Chinese
Grand Prix will experience a race like no other as F1
Experiences™ launches the inaugural Fan Festival to
mark this season’s first European event.

Running throughout the race weekend, the reimagined
fan zone will introduce a range of unique experiences
such as racing simulators, a 200-metre zip line, state
of the art Pit Stop Challenges and live performances
from local DJs.

The Grand Prix will also mark the launch of a dedicated
fan television channel for those attending to get the
inside track into the race, screening live Formula 1
interviews, expert insights, and exclusive appearances
by current drivers and legends of the sport.

A number of competitions will also be on offer, with
fans given a chance to win a series of fantastic prizes,
including Paddock Club passes and photo opportunities
with Formula 1 teams throughout the grid.

For the first time ever, one lucky winner will also get the
chance to experience the thrill of a Formula 1 lap as they
are driven around the track at speeds of up to 300kph in
a two-seater racing car.

Guests at the Paddock Club Formula 1's official hospitality
offering - will be granted exclusive access to a range of
show cars, including a full engine display from the AMG
Mercedes team. In addition, for the very first time, they will
be able to experience the track up close as part of a tour in
the driver's Parade Truck.

In the pit lane, guests will also be granted unprecedented
access to a fully functioning garage, offering unique
insight into how Formula 1 teams prepare their cars for
the big race.

Kate Beaven, Global Director of Hospitality, Experiences
and Packages at Formula 1 said- '"We are really excited to
arrive in Barcelona with the new Formula 1 Fan Festival.
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Visual Identity

We use all caps for
bold headlines only.
Keep it short and

sharp for high-impact.

We never use upper case
for long-reads of copy.

Typography details

F1 WIDE

LIGHT S
OuUT

VANVAV/ AN 'S
\VAV/ S | @ _

F1 BOLD

VETTEL

IS OUT

F1 BLACK

ANO HE'S
CRASHED

F1 REGULAR

BOTTAS
28.5 SEC.
AHEAD

.|




Visual Identity

Typography details

WE AVOID CAPITALS IN LONG PIECES OF COPY.
WHY? TWO REASONS. ONE: LEGIBILITY.

IT TAKES ALOT OF EFFORT TOREAD LOADS OF
TEXT SET ALL IN PERCASE. DOESN'T IT?
TWO: IT LOOKS LIk E'RE YELLING. ALL THE TIME.
F1 HAS TOSHOUT SOMETIMES - THOSE ENGINES
KICK-UP? A HELL OF A NOISE. BUT NOT ALL THE TIME!

AR, that's better.

Reserve capitals for short, sharp,
attention-grabbing headlines.
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Typography details
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Typography details BJ

EEEEEEEEEE

Heavy Metal
at 220 mph

Hamilton
VS
Vettel
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Tracking and kerning

Visual Identity




Visual Identity

When setting large display type,
there may at times be a need to
visually tweak the tracking of
characters to balance the space
between the letters.

Our typeface is designed to be
set to 'metrics'. All settings are
made by the typeface designer
to make it look its best as default.

Display Headline fonts (F1 Wide
and F1 Black]) are designed to be
tight by default.

Our display body fonts (F1Bold
and Regular) may need to be tracked
in if used as large scale headlines.

Tvypography details

F1 WIDE

\V4 =3 I — =
SILIPS DOWVVINS

THE INSIDE

Shown above
Kerning: Metrics « Tracking: O

F1 BOLD

VETTEL

ISOUT

Shown above
Kerning: Metrics « Tracking: -25

F1 BLACK

ANO HE'S
CrRASH

Shown above
Kerning: Metrics « Tracking: O

F1 REGULAR

BOTTAS IS
28.5 SECONDS
HEA

Shown above
Kerning: Metrics « Tracking: -25

83
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Typography Typogmphy demns 84)

TIGHT
IS RIGHT



Visual Identity

Leading -

When we use large type sizes

(over 50pt) we must pay close

attention to the leading to maintain F1 Black is our impact font - as such

a tight and graphic feel. we want it to feel super solid with a tight,
engineered appearance.

Our display headlines may require

some visual optimisation when AS a guide, set the leading of F1 Black to

used at large sizes. 209% smaller than the point size - this should
be adjusted optically to best match large

Here are some points to keep tvpe sizes where we want the leading and

them feeling bold and graphic. kerning (spaces between the letters)
to have a similar relationship.

TIGHT

COMPACT &
ENGINEERED

Point size: 128pt « Leading: 108pt » Tracking: Opt




Visual Identity

When we use large type sizes
(over 50pt) we must pay close
attention to the leading to maintain
a tight and graphic feel.

Our display headlines may require
some visual optimisation when
used at large sizes.

Here are some points to keep
them feeling bold and graphic.

Leading

To enhance the feeling of speed and the low,
squat nature of the Formula 1 cars, when using
F1 Wide we set our leading to be quite tight.

The font has been drawn with tight leading by
default. For most instances, other than very
large headlines, setting our leading solid (equal
to our pt size) looks good. As shown below:

LDOVVINI-
HFOIRC E=

— N |
—N < =VANL\V)

Point size: 96pt « Leading: 96pt « Tracking: Opt
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Visual Identity

When we use large type sizes
(over 50pt) we must pay close
attention to the leading to maintain
a tight and graphic feel.

Our display headlines may require
some visual optimisation when
used at large sizes.

Here are some points to keep
them feeling bold and graphic.

Leading

Though usually used for body titles, F1 Bold
may be used as a headline font when a

less 'extreme’ voice is required. F1 Bold is
more measured in its tone.

A similar pt size to leading ratio works well
with F1 Bold. To keep the feeling of engineering
precision and control, don't open the leading
too much or close it too tight.

ENGINEERED

COMPOSED
NMONOLINE

Point size:128pt » Leading:120pt « Tracking: -25pt

87
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As a rule, we use left-
alignhed type. It's the
most legible. Especially
in longer pieces of copy.

But for display headlines, we can be
more flexible. You can use centred
and right-aligned type. But never
combine alignments.

We don't generally right-align our
logo, as it looks like it's rushing off
the page.

Type alighment

.
FANE [ \\ | g1 _
DISLAY
TEXT

BOLD SUB HEADLINE
Regular Text paragraph

CENITRE
ALIGNIED)
DISLAY
TEXT

BOLD SUB HEADLINE
Regular Text paragraph

.

IRIGHT
ALIGNIED)
DISLAY
TEXT

BOLD SUB HEADLINE
Regular Text paragraph




Visual Identity

In order to keep our type
relationships harmonious,
we genenally set our Bold
and Regular typography to
a 12pt baseline grid.

This is a guide only, our pt size
and leading may be increased
where necessary, particularly
for large communications where
the pt size is 50pt or over.

Leading

Our leading works in increments
that are divisible by 3 - for example -
6pt/12pt/24pt | 36pt, etc.

Note: The exception to this rule
is 18pt /15pt / 6pt which hit the
baseline every other line.

Baseline grid

A 12pt grid informs our baseline
grid. To create cohesion across our
communications we advise aligning
to this baseline wherever possible.

Note:

F1 Regular has been drawn with

a very large 'x-height' - in comparison
Titillium has a small 'X-height' - to
counter this we may wish to increase
the pt size in relation to the leading
to avoid a 'gappy' leading.

Baseline grid

Display body text: F1 Regular
F1 Bold or Regular may be used for paragraph titles or for
short reads of copy. Below illustrates our pt to leading sizes.

42pt display body
48pt leading

32ptdisplay body
S6pt leading

21pt display body 18pt display body
24pt leading 24pt leading

15pt display body 12pt display body
18pt leading 15pt leading

10pt display body 8.pt display body

12pt leading 12pt leading

6pt display body apt display body

8pt leading 6pt leading

Long-read body text: Titillium
For long-reads of text we advise using Titillium.
Below illustrates our pt to leading sizes.

42pt body text
48pt leading

32pt body text
36pt leading

21pt body text 21pt body text
24pt leading 24pt leading

15pt body text 12pt body text
18pt leading 15pt leading
11pt body text 9pt body text
12pt leading 12pt leading

6pt note text 4pt note text
8pt leading 6pt leading

.
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For text below 50pt,

the optimal line spacing

is between 110% and 125%
of the point size.

Setting your leading

The Adobe suite, as well as

CSS, lets you define line spacing
as a multiple.

You can do the maths yourself,
multiply your point size
by the percentage.

Leading

Example in use:

Paragraph Headline
F1 Bold

Point Size: 42Pt
Leading: 48Pt

Introduction Paragraph
F1 Regular

Point Size: 18Pt
Leading: 24Pt

Long-Read Body Text
Titillium Regular

Point Size: 15Pt
Leading: 18Pt

“Alfa Romeo to

return to Formula 1

The Sauber F1 Team have signed a multi-vear
technical and commercial partnership with Alfa
Romeo, returning the Italian car manufacturer
to F1 after an absence of more than 30 vears.

The deal will see the Swiss squad renamed Alfa Romeo Sauber F1 Team from
2018, with the car bearing the Alfa Romeo logo and being equipped with 2018-
spec Ferrari engines.

"This agreement with the Sauber F1 Team is a significant step in the reshaping
of the Alfa Romeo brand, which will return to Formula 1 after an absence of
more than 30 years,” said Ferrari chairman Sergio Marchionne, who also acts as
CEO of Alfa Romeo’s parent company Fiat Chrysler Automobiles.

"A storied marque that has helped make the history of this sport, Alfa Romeo
will join other major automakers that participate in Formula 1. The brand itself
will also benefit from the sharing of technology and strategic know-how with a
partner of the Sauber F1 Team's undisputed experience.

"The Alfa Romeo engineers and technicians, who have already demonstrated
their capabilities with the newly-launched models, Giulia and Stelvio, will have
the opportunity to make that experience available to the Sauber F1 Team. At
the same time, Alfa Romeo fans will once again have the opportunity to support
an automaker that is determined to begin writing an exciting new chapter in its
unique, legendary sporting history.”

|
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When it comes to body copy, short
line lengths are more comfortable
to the reader than long lines.

When writing body copy, aim for
an average line length of 40-90
characters, including spaces.
This is usually 6-14 words.

Line length

MINIMUM LINE LENGTH GUIDE
6 WORDS

The Sauber F1 Team have sighed a
multi-vear technical and commercial
partnership with Alfa Romeo,

returning the Italian car manufacturer

to F1 after an absence of more than
30 vears.

The deal will see the Swiss squad renamed Alfa
Romeo Sauber F1 Team from 2018, with the car
bearing the Alfa Romeo logo and being equipped
with 2018-spec Ferrari engines.

“This agreement with the Sauber F1 Team is
a significant step in the reshaping of the Alfa
Romeo brand, which will return to Formula 1
after an absence of more than 30 years,” said
Ferrari chairman Sergio Marchionne, who also
acts as CEO of Alfa Romeo's parent company
Fiat Chrysler Automobiles.

“A storied marque that has helped make the
history of this sport, Alfa Romeo will join other
major automakers that participate in Formula 1.
The brand itself will also benefit from the sharing
of technology and strategic know-how with a

nartner of the Sauber F1 Team's undisputed

.

MAXIMUM LINE LENGTH GUIDE
14 WORDS

The Sauber F1 Team have signed a multi-vear technical
and commercial partnership with Alfa Romeo, returning
the Italian car manufacturer to F1 after an absence of
more than 30 years.

The deal will see the Swiss squad renamed Alfa Romeo Sauber F1Team from
2018, with the car bearing the Alfa Romeo logo and being equipped with 2018-

spec Ferrari engines.

“This agreement with the Sauber F1 Team is a significant step in the reshaping
of the Alfa Romeo brand, which will return to Formula 1 after an absence of
more than 30 years,” said Ferrari chairman Sergio Marchionne, who also acts
as CEO of Alfa Romeo's parent company Fiat Chrysler Automobiles.

“A storied marque that has helped make the history of this sport, Alfa Romeo
will join other major automakers that participate in Formula 1. The brand itself
will also benefit from the sharing of technology and strategic know-how with a
partner of the Sauber F1 Team'’s undisputed experience.

“The Alfa Romeo engineers and technicians, who have already demonstrated

their capabilities with the newly-launched models, Giulia and Stelvio, will have

the opportunity to make that experience available to the Sauber F1 Team. At the
same time, Alfa Romeo fans will once again have the opportunity to support an
automaker that is determined to begin writing an exciting new chapter in its unique,
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ey Typography colour

We are single minded with our
use of colour with typography -
using Black or White only.

(Carbon Black and High-Vis White).

We use tints of black where
additional hierarchy is required.
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Typography

We only use two colours
in our typography - white
and black.

This page demonstrates how this
single-minded approach to colour

applies to our primary colour palette.

Note on online and app usage.
To adhere to WCAG 2.0 AA
standards, we must not use
'normal text', defined as below
14pt Bold in either:

« red on white

« White on red.

Typography colour

WHITE TEXT

WHITE

TEXT

High-Vis White on Carbon Black

WHITE
TEXT

High-Vis White on Warm Red
in 14ptand above

BLACK TEXT

BLACK
TEXT

Carbon Black on High-Vis White

.




Visual Identity
Typography

We may use tints of our
Carbon Black where levels
of hierarchy are required.

The tints may be used
as background colour
or text colour.

Note:

We never use tints of our Warm
Red as this dilutes the impact of
our colour.

Typography colour
Tints

TINTED CARBON BLACK BACKGROUND

WHITE
TEXT

High-Vis White on Carbon Black

CARBON BLACK

WHITE
TEXT

WHITE
TEXT

BLACK
TEXT

TINTED CARBON BLACK TEXT

HI-VIS WHITE | OFF-WHITE

1009%

909%

70%

509%

BLACK
TEXT

Carbon Black on Hi-Vis White

TINTED
TEXT

TINTED
TEXT

TINTED
TEXT

.
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Typodgraphy Typogmphy COIOUF 967
Misuse

Warm Red text DO NOT USE WARM RED FOR TEXT ONLINE...

We do not colour text in Warm
Red. Not in headline text. Not in
body text. No text in red, ever.

By limiting the use of red we
retain it's power for highlights
(our logo) and for impact (large
washes in the background).

Red and Type online

Red on White

Red on
below14pt Bold below 14pt Bolid

For online and app usage,
to adhereto WCAG 2.0 AA
standards, we must not

use 'normal text', defined
as below 14pt Bold in either:
- red on white

- white on red.

[Red text

Warm Red tints

Red is our colour of passion
and energy. Never dilute this.

100% Warm Red - always. DO NOT TINT OUR WARM RED
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Typodgraphy TyDOQ IZ Dhy
Misuse
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DO NOT
Mix display headline fonts Use italic for display headlines Do not use Titillium as display headlines - Do not underline text

Our F1 typefaces are used for headlines

The Sauber F1 Team have sighed a multi-year technical and
commercial partnership with Alfa Romeo, returning the Italj

The Sauber F1 Team have signed a multi-year technical and
commercial partnership with Alfa Romeo, returning the Italian

@r man m and being equipped with 2018-spec Fer engines.
"This agreement with the Sauber Team is a significant step
in the reshaping of the Alfa Romeo brand, which will return to
Formula 1 after an absence©f more than 30 yvears,” said Ferrari
chairman Sergio Marchionne, who also acts as CEO of Alfa

Of mo man 30 yea rs. Romeo’s parent coprpany Fiat Chrysler Automobiles.

“A storied rque that has helped make the history of this sport,
Alfa Ro o will join other major automakers that participate in
For la 1. The brand itself will also benefit from the sharing of
hnology and strategic know-how with a partner of the Sauber

SUB HEADLINE
gular Text paragraph

“A storjed marque that has helped make the history of this sport,
Alfa’Romeo will join other major automakers that participate in
ormula 1. The brand itself will also benefit from the sharing of

Use italic in large amounts - Use F1 Regular for long-reads of text - Center large bodies of text Use colour in text -
it is reserved for emphasis only We use Titillium for long paragraphs of text Colour type in Black or White only
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In writing and typography,

a ligature occurs where two
or more letters are joined as
a single glyph. An example is
the character ze as used in
English, in which the letters
'a'and 'e' are joined.

Our typeface is designed
to be set to 'metrics'.

All settings are made by the
typeface designer to make
it look its best as default
and connect correctly.

ER_EDES ERST
GrRAND ctu

Ligatures

100
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In writing and typography,

a ligature occurs where two
or more letters are joined as
a single glyph. An example is
the character ze as used in
English, in which the letters
'a'and 'e' are joined.

Our typeface is designed
to be set to 'metrics'.

All settings are made by the
typeface designer to make
it look its best as default
and connect correctly.

ER _EUVES
GrR "NV

Ligatures
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Ligatures 102

In writing and typography,

a ligature occurs where two
or more letters are joined as
a single glyph. An example is
the character ze as used in
English, in which the letters
'a'and 'e' are joined.

Our typeface is designed
to be set to 'metrics'.

All settings are made by the
typeface designer to make
it look its best as default

and connect correctly.
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In writing and typography,

a ligature occurs where two
or more letters are joined as
a single glyph. An example is
the character ze as used in
English, in which the letters
'a'and 'e' are joined.

Our typeface is designed
to be set to 'metrics'.

All settings are made by the
typeface designer to make
it look its best as default
and connect correctly.

ER E D ES ES 1T
G/ NI U<

Ligatures

CTuU<e
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Our fonts have been created
with alternate characters,
which we may choose to
use for additional 'edge’ in
large scale headlines.

This page demonstrates
how we may use alternate
characters to 'dial up' the
attitude where required.

1: No alternate characters
2: Automatic ligatures
3: Alternate characters

Alternate characters mj

F1 BLACK F1 WIDE

"VERSTAPPEN | vErRsSTAPPENS
VERSTAPPEN | veErsTAPPENS
VerSIarren

F1 BOLD

"VERSTAPPEN | VERSTAPPEN
'VErRSTAPPEN | VERSTAPPEN
VerSTAaPPcll | VeSTAaPPell

YeRITAPP=N

F1 REGULAR
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Stvlistic sets are a feature that
makes it easier to use a font's
alternate characters. Instead of
manually replacing every incidence
of a character with a desired
alternate - replacing an 'A’ with an
alternate 'A' for example - our F1
fonts each allow users to select an
entire r@nge of text, and apply this
one Kind of substitution.

Accessing Stylistic Sets (SS)

In the latest version of InDesign you c
an access Stylistic Sets easily by clicking
the slanted O (OpenType button) at the
bottom of any text box. Available
features will show up.

Select a text, turn whatever SS
(01, 02, 03..) to choose an A shape.

Consistent variants of other letters
follow the rule.

Alternate characters

106

a == AMsSV W
Changes only the A to this alternate: For right-leaning alternatives
Example: Example:
AR = OerrPOR
For left-leaning alternatives For open alternatives =
Example: Example:
KiUJAIMNUKWY =
For squared alternatives For thin punctuation (in Black and Wide only)
Example: Regular
T O«»
[ | l l H EEN
Thin

qe O I\
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This page shows the
alternate characters
available for F1 Regular.

By default the alternate
characters may appear
when a ligature is typed
(where two characters
connect).

Alternate characters

There are both connecting
alternates (which make ligatures
(c,f,rns,t.x,CD,P,ST, X)) and
shape alternates.

Contextual Alternatives
Alternative characters occur
automatically when the
Contextual Alternates
optionis on.

It is possible to select the
alternate characters manually
through the 'Glyphs' palette.

Alternate numbers
There are alternative
numbers available with
monospace settings.

Alternate characters

® REGULAR CHARACTERS
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This page shows the
alternate characters
available for F1 Regular.

By default the alternate
characters may appear
when a ligature is typed
(where two characters
connect).

Alternate characters

There are both connecting
alternates (which make ligatures
(c,f,rns,t.x,CD,P,ST, X)) and
shape alternates.

Contextual Alternatives
Alternative characters occur
automatically when the
Contextual Alternates
optionis on.

It is possible to select the
alternate characters manually
through the 'Glyphs' palette.

Alternate characters

® REGULAR CHARACTERS
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This page shows the
alternate characters
available for F1 Regular.

By default the alternate
characters may appear
when a ligature is typed
(where two characters
connect).

Alternate characters

There are both connecting
alternates (which make ligatures
(c,f,rns,t.x,CD,P,ST, X)) and
shape alternates.

Contextual Alternatives
Alternative characters occur
automatically when the
Contextual Alternates
optionis on.

It is possible to select the
alternate characters manually
through the 'Glyphs' palette.

Alternate characters

® REGULAR CHARACTERS

B
i\
T

U \'

<
abcdeFghilillk
qr S EU YV W
©O123456727289

il mnNnoBp

X

y
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This page shows the
alternate characters
available for F1 Regular.

By default the alternate
characters may appear
when a ligature is typed
(where two characters
connect).

Alternate characters

There are both connecting
alternates (which make ligatures
(c,f,rns,t.x,CD,P,ST, X)) and
shape alternates.

Contextual Alternatives
Alternative characters occur
automatically when the
Contextual Alternates
optionis on.

It is possible to select the
alternate characters manually
through the 'Glyphs' palette.

Alternate characters

® REGULAR CHARACTERS
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Character style consistency

Do not mix and match character
stvles within the same type
application (e.g. don't use three
different'A's - as this can give

a disjointed appearance).

Choose one style and be
consistent in its application.

Alternate characters
Misuse

1117

Alternate character use

We use our alternate characters
for display purposes - best used
at large scale and sparsely; such
as display headlines.

DO NOT

Mix character styles in the same type application

THe SAUBeERF1 TeAMHAVe SIGNeD A
MULTI-NeAR TeCHNICAL AND COMMEe
PARTNeERSHIP WITH ALFA ROMEe
THe ITAUAN CARMANUFA
AN ABSeNCe OF MORe

THe De AL WILL

cTURNING
ERTOF1 AFTER
AN 30 YEARS.

c THe SWISS SQUAD ReNAmMeD
SAUBER F1 TeAM FROM 2018,

c CARBcEARING THe ALFA ROMe0O LOGO
BelNG cQUIPPED WITH 2018-SPcC FeERRARI

Do not use the alternate characters in large bodies of text

DO

ABBUJ
DHABR!
GRANID)

PIRI>XK

Choose one style and be consistent in its use

SAUBER F1 TEAM
PARTNERSHIP WITH
aLFa ROMEO

Returning the Italian car manufacturer to
F1 after an absence of more than 30 vears.

The deal will see the Swiss squad renamed
Alfa Romeo Sauber F1 team from 2018, with
the car bearing the Alfa Romeo Iogo and being
equipped with 2018-spec Ferrari engines.

Use our alternate characters in small amounts, for display headlines only
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gy Tabular glyphs
[Rows and tables

Drawn specifically for
increased legibility in charts

and tables are a set of
tabular glyphs, consisting
of figures, currencies and
math symbols.

These are drawn with
monospace settings so
the numbers align neatly
in rows and columns -
making th