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Corporate Information

Team Name: 
Club Tijuana Xoloitzcuintles de Caliente

Founded:
January 2007

Títulos:
Liga de Ascenso Apertura 2010 
Final de Ascenso 2011
Apertura 2012 – Liga MX

Uniform:
Brand:
Nike
Local:
Red jersey, black shorts and red socks
Away:
Black jersey, White shorts, black, red or White 
socks.

OffIcial sponsors:
Caliente®, Tecate, Volaris, Telcel, Carl’s Jr., 
ABC, Calimax, UETA Duty Free, Boing.

OFFIces:
Paseo del Centenario #9211, local 3 módulo 
6, Zona Río Tijuana C.P. 22320, Tijuana, Baja 
California, México. Tel: +52 (664) 647-4786

Estadio Caliente:
Blvd. Agua Caliente #12027, Col. Hipódromo, 
C.P.22420, Tijuana, Baja California, México.

OffIcial Web page:
www.xolos.com.mx

Social Media:

Español:
Facebook: /Xoloitzcuintles
Twitter: @XolosOficial
YouTube: XoloTV
Instagram: /XolosOficial

Inglés:
Facebook: /Xoloitzcuintles-eng
Twitter: @Xolosofficial
YouTube: XoloTV
Instagram: /XolosOficial
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Club Tijuana Xoloitzcuintles de Caliente
We’ve arrived and we’re here to stay!!!!

Club Tijuana Xoloitzcuintles de Caliente is here 
to stay. This professional soccer team has a 
rich history filled with memorable anecdotes 
that make it an interesting story within Mexican 
soccer.

Club Tijuana Xoloitzcuintles de Caliente was 
founded in 2007 and five years later, the hairless 
Pre-Hispanic dogs became champions of 
Mexico’s top circuit after an unprecedented run 
during the 2012 Apertura. The Xoloitzcuintles 
under coach Antonio Mohamed beat CD Toluca 
in the LIGA MX championship Final with a 
4-1 aggregate score to become the youngest 
franchise to win a Mexican title after three 
tournaments removed from its promotion to 
the First Division.

Club Tijuana needed a 2-1 win at home in the 
first leg of the home-and-home series and a 
2-0 win in Toluca to seal the Club’s first Liga 
MX championship. The Xoloitzcuintles reached 
this milestone after spending only three 
tournaments in the country’s top league.

And it did it with style, finishing the regular 
season tournament as the No. 2 seed behind 
Toluca, with both teams earning 34 points but 

Toluca having the tiebreaker with a better 
goal difference. Club Tijuana finished as one 
of the best defenses in the league while going 
unbeaten at Estadio Caliente, a streak that 
included a 17-match unbeaten streak.

The successful outing in the regular season 
earned the Xoloitzcuintles a direct slot into 
the 2013 Copa Libertadores, South America’s 
prestigious tournament. It also helped Club 
Tijuana land a spot in the 2013-2014 CONCACAF 
Champions League, a tournament contested by 
teams from North and Central America and the 
Caribbean. It was a 2012 Apertura to remember 
and one that will stand out in Xoloitzcuintles 
history.

And the history continued with the Copa 
Libertadores in 2013 under coach Antonio 
Mohamed. The Xoloitzcuintles participated in 
the South American tournament, broadcasted 
in more than 150 countries for the first time in 
its short history. Club Tijuana didn’t disappoint, 
making it to the knockout rounds with a second 
place finish in Group 5 with 13 points. The 
Xoloitzcuintles made more history during the 
group stage with wins against Millonarios of 
Colomnia, San Jose de Oruro of Bolivia and 
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Corinthians of Brazil, moving on to the Round of 
16. The success continued as Club Tijuana beat 
Palmeiras of Brazil with a 2-1 aggregate score 
to reach the quarterfinals. It was there where 
the magical journey ended with a 3-3 tie on 
aggregate against eventual champion Atletico 
Mineiro. The Brazilians won the quarterfinals 
series with the 2-1 away goal tiebreaker 
advantage. 

The international success continued with the 
2013-2014 CONCACAF Champions League 
tournament. Club Tijuana made its debut in this 
tournament with a scoreless draw against L.A. 
Firpo of El Salvador Aug. 6, 2013. The first win 
in this competition came 14 days later when the 
Xoloitzcuintles beat C.D. Victoria of Honduras 
3-2. The Xoloitzcuintles went on to win Group 
7 with 10 points, qualifying to the quarterfinals 
home-and-home series under coach Jorge 
Almiron. Club Tijuana would be matched up 
against Major League Soccer’s Los Angeles 
Galaxy in that round but this time under the 
tutelage of Venezuelan coach Cesar Farias.

The Xoloitzcuintles went on to beat the Galaxy 
with a 4-3 aggregate score in an exciting home-

and-home series. The Galax beat Club Tijuana 
1-0 in the first leg in Los Angeles March 12, 
2014. But the Xoloitzcuintles answered back 
with a 4-2 win at Estadio Caliente to move on 
to the semifinals.

Club Tijuana came a goal from reaching the 
CONCACAF Champions League final. Cruz Azul 
eliminated Farias’ team with a 2-1 aggregate 
score. The Xoloitzcuintles beat the Mexico City 
team 1-0 in the first leg at Estadio Caliente. 
Cruz Azul held on to a 2-0 lead in the second 
leg despite Club Tijuana pressuring and 
sending a barrage of shots late in the match. 
Another important chapter in the team’s history 
concluded.

Playing in these international competitions 
would be as important as the work done at 
home. That includes earning a promotion from 
the Liga de Ascenso or Second Division in 2011 
will also stand out. The team reached the First 
Division in May of 2011 under a plan heads by 
Club President Jorgealberto Hank Inzunza and 
Vice President Gog Murguía who plan to keep 
Tijuana as a First Division city.
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From the beginning, the Club Tijuana project 
was created with a solid base. Proof to that 
beginning is the construction of Estadio Caliente 
and the creation of a youth soccer system. The 
team began function as a club at the community 
sports complex known as the CREA de Tijuana.

The youth clubs have shown encouraging 
growth within Xoloitzcuintles territory as they 
compete in the Under-13, U-17 and U-20 national 
tournaments as well as the Third Division. The 
Club Tijuana youth clubs also have international 
experience as they have competed in events 
such as the "2011 Future Champions of Belo 
Horizonte Brazil," and a tour through Argentina 
that same year.  The Under-17 team went on 
to win the Future Champions tournament in 
South Africa in 2013, beating some of the top 
club reserve teams in the world. The Under-17 
team reached the semifinals in 2014, repeating 
another standout showing in that tournament. 
These tournaments are part of the work that 
will bring us the Xoloitzcuintles of the future.  

The opening of the Centro de Iniciacion 
Xoloitzcuintles, known as the CIX, has become 
a significant accomplishment for Club Tijuana. 
The youth soccer school counts with more than 
500 students. That helped motivate the club to 
open other academies in the region including 
one in Rosarito, Ensenada and in California 
(Chula Vista, Temecula and Ventura). The 
academies in the United States have more than 
300 enrolled kids competing in some of the 
country’s top leagues.

Another pillar in the Club Tijuana project 
is the National School of Head Coaches 
Xoloitzcuintles Campus, which has generated 
a good number of new coaches that have a 
shot at having a career within Mexican soccer.

THE PROMOTION 
The Xoloitzcuintles earned its first 
championship in the 2010 Apertura 
tournament of the Liga de Ascenso. Club 
Tijuana beat Tiburones Rojos de Veracruz in 
the tournament final with a 3-0 aggregate 
score. Mauro Gerk, Javier Gandolfi and 

Raul Enriquez scored for the Xoloitzcuintles. 
Enriquez’ goal came at Estadio Caliente.

Club Tijuana reached the Final of the 2011 
Clausura the following tournament, looking for 
an automatic berth and promotion into the First 
Division. But the Xoloitzcuintles lost to Irapuato 
2-1, forcing the club to play in a promotional 
playoff between both teams. The Xoloitzcuintles 
went on to beat Irapuato under coach Joaquin 
del Olmo.

The Xoloitzcuintles learned that things would 
not be easy while spending nine tournaments 
in the Ascenso Division (Mexico’s Second 
Division). The team spent six postseasons vying 
for a slot in Mexico’s top flight league until the 
team reached that objective on May 21 of 2011, 
one of Club Tijuana’s more memorable dates. 
Mexican-American Joe Corona, a youth system 
product, and Argentine-born striker Mauro 
Gerk both scored for the Xoloitzcuintles in that 
match at Estadio Caliente in front of an always 
loyal crowd.

SOLIDARTY AND AUTHORITY IN THE 
FIRST DIVISION
The 2012 Apertura title is a memorable 
accomplishment for Club Tijuana but there 
were others in its short existence in the First 
Division. The team completed a memorable 
2012 Clausura tournament in which it reached 
important goals. That helped keep the team on 
track to achieve excellence as it assimilated 
to the First Division, a fundamental goal to the 
project.

The team’s history in the First Division has been 
a road filled with unique anecdotes that mark 
the Xoloitzcuintles sentiment. The team played 
in its initial First Division match June 23, 2011 
against Monarcas Morelia at Estadio Caliente. 
Joe Corona scored the team’s first goal for the 
Xoloitzcuintles as members of the First Division.

The numbers and statistics are clear. Results 
have been positive after the club’s first year 
in the top-flight league. The team avoided 
relegation after only 29 games in the First 
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Division under coach Antonio Mohamed. That 
goal was reached on March 24, 2012 in a Week 
12 match of the 2012 Clausura against Atlas de 
Guadalajara.  

The Xoloitzcuintles agenda now includes trying 
to keep growing as an institution and become a 
powerhouse team within the league. 

A YOUNG FRONT OFFICE WITH A VISION
Jorgealberto Hank Inzunza y Gog Alberto 
Murguía Fernández are the team’s presidency, 
making it one of the youngest front office in 
soccer. Even after obtaining championships and 
reaching the playoffs, the team’s front office 
remains true to its philosophy, taking it step-by-
step. It is the same essential philosophy that 
has helped it become a solid team and earned 
respect within Mexican soccer.

INTERNATIONAL TITLES 
Direct qualification to the 2013 Copa Libertadores 
as "Mexico 2."

Qualified to the 2013-2014 CONCACAF Champions 
League tournament.

The Xoloitzcuintles has also become well-known 
at an international level thanks to its participation 
in the 2013 Copa Libertadores and 2013-2014 
CONCACAF Champions League. But it has also 
become a popular commodity in the United 
States, particularly in the Southwest.

The team from Tijuana has four San Diego Clasico 
titles, an annual match played in California.

The first San Diego Clasico win came March 2, 
2011 after beating Major League Soccer’s Los 
Angeles Galaxy in penalty kicks (4-3) after playing 
to a 2-2 draw in regulation at University of San 
Diego’s Torero Stadium.

Club Tijuana repeated as champion February 22, 
2012 after beating Chivas USA 5-2, also at Torero 
Stadium.

The Xoloitzcuintles faced Club America in its third 
San Diego Clasico, this time playing to a 1-1 draw 

at Qualcomm Stadium in San Diego.

Club Tijuana went on to win a fourth San Diego 
Clasico July 6, 2013 with a 5-2 victory against 
Club America who was coming off a 2013 
Clausura title. This time, the Xoloitzcuintles beat 
Las Aguilas at Major League Baseball stadium 
Petco Park in front of more than 29,000 people.

The Xoloitzcuintles also went on to play in the 
first Los Angeles Clasico Dec. 28, 2013 at the Stub 
Hub Center in Carson, Calif. where it overcame a 
first half deficit to tie 3-3 with Club America.

Club Tijuana has also played outside of California 
as it played in the Battle of Champions against 
Santos Laguna in a friendly in San Antonio, Texas 
in October 2013.

And the story continues. The Xoloitzcuintles want 
to write the next chapter through professional 
soccer with gold letters.

LET’S GO XOLOS, LET’S GO FOR MORE!!!
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PROFFESIONAL DEBUT
Sunday, Jan. 14, 2007
2007 Clausura 
Correcaminos UAT 3-0 Club Tijuana
Estadio Marte Rodolfo Gómez Segura, Ciudad Victoria, 
Tamaulipas

DEBUT IN TIJUANA
Sunday, Jan.  21, 2007
2007 Clausura 
Indios de Ciudad Juárez 2-0 Club Tijuana 
Unidad Deportiva CREA, Tijuana, Baja California.

FIRST GOAL IN PROFESIONAL SOCCER
Sunday, Jan. 28, 2007
2007 Clausura  
Lobos BUAP 3-1 Club Tijuana
Valtencir Gómes da Silva- 78th min. 
Estadio Cuauhtémoc, Puebla, Puebla.

FIRST WIN 
Feb. 3, 2007
2007 Clausura 
Club Tijuana 2-1 Rayaditos de Monterrey
Goals: Valtencir Gómes da Silva (4th and 35th min.)
Unidad Deportiva CREA, Tijuana, Baja California.

DEBUT AT ESTADIO CALIENTE
Nov. 11, 2007
2007 Apertura
Club Tijuana 2-1 Pumas Morelos
Goals: Diego Olsina (22nd min.) and Raúl Enríquez 
(43rd min.)
Estadio Caliente, Tijuana, Baja California

FIRST LIGUILLA (PLAYOFFS) IN THE ASCENSO DIVISION
2007 Apertura 2007 – Quarterfinals 
León 1- Club Tijuana (First leg – Thursday Nov. 29, 
Estadio Caliente)
León 3-0 Club Tijuana (Seond leg – Sunday Dec, 2, 
Estadio Nou Camp, León, Guanajuato)

FIRST FINAL IN ASCENSO DIVISION
2009 Clausura
Mérida 1-0 Club Tijuana (First leg – Thursday May 21)
Club Tijuana 0-0 Mérida (Second leg – Sunday May 24)

FIRST ASCENSO DIVISION TITLE 
2010 Apertura 
Club Tijuana 2-0 Veracruz
(First leg – Wenesday Dec. 1)
Goals: Mauro Gerk (35th min.) and Javier Gandolfi 
(38th)
Club Tijuana 1-0 Veracruz (Second leg– Satuday Dec. 4, 
Estadio Caliente)
Goal: Raul Enriquez (55th)
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COPA MX DEBUT
Club Tijuana 0-0 Merida (Group stage –July  
24, 2012, Estadio Caliente 

FIRST DIVISION DEBUT 
Saturday July 23, 2011
2011 Apertura 
Monarcas Morelia 2-1 Club Tijuana 
First Goal in First Division: Joe Corona (44th min.)
Estadio Caliente, Tijuana, Baja California

FIRST WIN IN THE FIRST DIVISION
Saturday Aug. 6, 2011
2011 Apertura 
Club Tijuana 3-1 Santos Laguna
Goals: Fernando Arce (43rd min.), José Sand (54th) 
and Dayro Moreno (64th)
Estadio Territorio Santos Modelo, Torreón, Coahuila

FIRST HOME WIN IN THE FIRST DIVISION
Saturday, Oct. 15, 2011
2011 Apertura
Club Tijuana 3-2 Pachuca CF
Goals: Raul Enriquez (42nd min.), Juan Pablo Santiago 
(48th and 68th)
Estadio Caliente, Tijuana Baja California

FIRST LIGUILLA (PLAYOFFS) IN THE FIRST 
DIVISION
2012 Clausura –Quarterfinals
Monterrey 2-1 Club Tijuana  
(First leg – Wednesday May 2, Estadio Caliente)
Monterrey 2-2 Club Tijuana
(Second leg – Saturday May 5, Estadio Tecnológico de 
Monterrey)

FIRST LEAGUE TITLE IN THE FIRST DIVISION
2012 Apertura- Finals
Club Tijuana 2-1 CD Toluca (First Leg –Thursday Nov. 
29, Estadio Caliente
Club Tijuana 2-0 CD Toluca (Second Leg –Sunday Dec. 
2, Estadio Nemesio Diez
COPA LIBERTADORES DEBUT 
Club Tijuana 1-0 Millonarios of Colombia (Group 5 –
Feb. 19, 2013, Estadio El Campin, Bogota)
Nov. 18, Estadio Caliente

LIBERTADORES DEBUT AT ESTADIO CALIENTE
Club Tijuana 4-0 Club San José de Oruro of Bolivia 
(Group 6- Feb. 26, 2013)

FIRST WIN IN COPA LIBERTADORES
Club Tijuana 1-0 Millonarios of Colombia (Group 5 –
Feb. 19, 2013, Estadio El Campin, Bogota)

FIRST GOAL IN COPA LIBERTADORES
Richard Ruiz, 62nd minute vs. Millonarios of Colombia, 
Feb. 19, 2013 at Estadio El Campin, Bogota

FIRST COPA LIBERTADORES KNOCKOUT STAGES 
MATCH
Club Tijuana 0-0 Palmeiras of Brazil (Round of 16, First 
Leg, April 30, 2013 at Estadio Caliente)

FIRST COPA LIBERTADORES KNOCKOUT STAGES 
WIN 
Club Tijuana 2-1 Palmeiras of Brazil, (Round of 16, 
Second Leg, May 14, 2013 at Estadio Pacaembu)

CONCACAF CHAMPIONS LEAGUE DEBUT 
Club Tijuana 0-0 L.A. Firpo of El Salvadro (Group 7, 
Aug. 7, 2013 at Estadio Cuscatlan)

FIRST CONCACAF CHAMPIONS LEAGUE WIN 
Club Tijuana 3-2 CD Victoria of Honduras (Group 7, Aug. 
20, 2013, La Ceiba)

FIRST CONCACAF CHAMPIONS LEAGUE 
KNOCKOUT STAGE MATCH
Club Tijuana vs. L.A. Galaxy (Quarterfinals, March 12, 
2013, the StubHub Center)

FIRST INDIVIDUAL SEASON SCORING CHAMPION
Liga de Ascenso – 2008 Apertura 
Raúl Enríquez (14 goals)

BEST TEAM DEFENSE 
First Division –2011 Clausura
11 goals allowed in 17 games
Goalkeeper: Cirilo Saucedo

INTERNACIONAL TITLES
2011 SAN DIEGO CLASICO 
March 2, 2011
Club Tijuana 2-2 LA Galaxy
(4-3 Penalty kicks)

2012 SAN DIEGO CLASICO 
March 2, 2012
Club Tijuana 5-2 Chivas USA

2012 SAN DIEGO CLASICO 
June 30, 2012
Club Tijuana 1-1 Club America 

2013 SAN DIEGO CLASICO 
July 6, 2013
Club Tijuana 5-2 Club America

2013 LOS ANGELES CLASICO 
Dec. 28, 2013 
Club Tijuana 3-3 Club America 
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Estadio Caliente
Xoloitzcuintles Territory

Estadio Caliente opened in 2007 to meet the 
characteristics of a First Division Club Tijuana 
project. 

The project continues as Estadio Caliente 
expands. Construction continues during the 2014 
Clausura. The press box and luxury box areas 
continue to be expand as it heads into the final 
part of this construction phase.

With a current capacity of more than 25,000, 
Estadio Caliente is a staple of the city of Tijuana 
and it becomes the host of soccer party every two 
weeks when the Xoloitzcuintles play.

Estadio Caliente has five gates where fans can 
easily access the stadium. Estadio Caliente 
is divided into seven zones. The pavement  of 

parking areas is an ongoing process and is one of 
the construction advancements that began during 
the 2013 Apertura tournament . Parking areas 
near Gates 1, 2 and 3 have been paved.

The stadium is divided into Zone 1, Zone 2, North 
Zone (numbered), South Zone and North Zone, 
which all have great views of the field. There 
is also the zone that includes box seats, luxury 
boxes and VIP.

Club Tijuana’s project includes stadium expansion 
and reaching its maximum capacity of 33,333 
seats with the construction of additional zones.

With a synthetic turf field made of the best 
technology, some of the best soccer in Mexico is 
played here. The stadium also has a grassy field 
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behind the North Zone where the Xoloitzcuintles 
train at times during the week leading up to a 
match.

Once of the most recent additions to Estadio 
Caliente is the press box where members of the 
media are welcomed each home game. Reporters, 
writers, photographers and videographers from 
local and international media outlets can count on 
the best services to comer our games. 

Club Tijuana has 75 wins, 15 losses and 43 ties 
in the history of Estadio Caliente, making it a 
tough place for visitors to play. Club Tijuana is 
committed to bringing the best possible product 
to its fans inside Estadio Caliente.

Club Tijuana has a favorable winning percentage 
playing at home in the history  of Estadio Caliente, 
making it a tough place for visitors to play. Club 
Tijuana is committed to bringing the best possible 
product to its fans inside Estadio Caliente.
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Capacity: 25, 983 FANS

Adress: Blvd. Agua Caliente No.12027, 
Colonia Hipódromo en 
Tijuana, B.C.  C.P. 22420

Access: 5
Dimenssions: 105 x 68 m.

Field: artif icial GRASS 
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Club Tijuana Xoloitzcuintles de Caliente prepares 
for matches during the season on several practice 
fields. 

There are three different fields that serve as 
training sites for the Club Tijuana senior team, its 
reserves and youth teams. 

Estadio Caliente, the Centro de Iniciacion 
Xoloitzcuintles (CIX), Hipodromo and the new 
grassy field next to Estadio Caliente are the three 
training sites designed to help the Xoloitzcuintles 
execute its game day plans. 

Estadio Caliente
Estadio Caliente counts with a state-of-the-
art Field Turfing Revolution artificial surface 
approved by FIFA. It is an ideal playing surface 
for Mexican First Division soccer. 

Esta cancha sintética posee el nivel de Dos 
Estrellas avalado por la Federación Internacional 
de Futbol Asociación, una certificación que 
avala a la grama sintética del Estadio Caliente 
como ‘Campo de Futbol FIFA RECOMMENDED’, 
definición que se encuentra en el Concepto de 
Calidad para césped artificial por la FIFA.

This synthetic surface has a Two Star rating by 
FIFA, a certification that makes Estadio Caliente a 
FIFA RECOMMENDED site with the quality needed 
to have artificial surface at a stadium. 

This playing surface is made up of a high 
resistance carpet that with stands long use 
and weather conditions and remains filled. The 
filling is made up of silicone sand and granulated 
rubber. This allows the soccer player to play on 
the surface with no interruption and bring about 
high level competition similar to that of a natural 
grass surface, limiting injury to players.

GRASS FIELD NEXT TO ESTADIO CALIENTE 
This natural grass field is designed with the best 
technology by SportField, who uses the best sod 
to help bring the best sports performance. 

This field is made up of Bermuda grass that works 
well for soccer action and other sports such as 
American Football and Rugby. 

The technology is one that Club Tijuana had been 
looking to use for its players. It is a surface is 
designed with a modern draining system that 
limits fungus and humidity, keeping the surface 
as natural as it can be. 

PRACTICE FIELDS
WHERE THE XOLOITZCUINTLES TRAIN
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The surface undergoes three maintenance steps.
 
1) Watering at night to keep effective vaporization.

2) It is mowed twice a week at one half inch

3) Fertilization and chemical application every 
three weeks.

4) Airing out process and puncturing of the surface. 

CIX-Hipódromo
The Centro de Iniciacion Xoloitzcuintles uses the 
same technology used at the grassy field next to 
Estadio Caliente. It allows Club Tijuana to train at 
the highest level. 

The CIX came after the CREA Tijuana, the 
field in which Club Tijuana practiced before 
Estadio Caliente was built. This is where the 
Xoloitzcuintles trained for away matches during 
the 2012 Apertura in which Club Tijuana won 
its first Mexican First Division title. It also used 
this field to prepare for Copa Libertadores away 
matches. 
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RESERVES
Xoloitzcuintles of the future

The creation of the Club Tijuana Xoloitzcuintles de 
Caliente reserves came at the same time as the 
first team. It has been seven years of hard work, 
development and a process to bring new talent 
to Mexican professional soccer. It has given an 
inspiring result to the generation of young Club 
Tijuana players in all of the surging divisions, some 
who are ultimately incorporated into the senior team. 

Such was the case with Joe Corona, who went from 
the third division team to the senior team and is 
now part of the United States Men’s National team. 
The Xoloitzcuintles reserves have talent from the 
region and both Californias and other diverse areas 
in Mexico.  A handful of players from the reserves 
have made it through the system and reached the 
first team. Players such as Fernando Arce Jr., Edgar 
Villegas and Alejandro Guido saw playing time with 
the first team during the 2014 Clausura under coach 
Cesar Farias. 

In the 2012 Apertura, Luis Trujillo at 18-years-old, 
Luis Eduardo Garcia (17), joined Carlos Rubio (21), 
Adolfo Dominguez (21), Antonio Madueña (22) 
and Bruno Piceno (21) were surging elements out 
for the reserves into the first team. Young players 
will have the opportunity to find a slot in the game 
scheme used by former coach Antonio Mohamed, 
the way that Piceno did in the Clausura 2012 when 
he made his First Division debut against Tigres de 
la Universidad Autónoma de Nuevo León, becoming 
the second Club Tijuana reserves player to make his 
debut in Mexico’s top-flight soccer league.  

Club Tijuana’s reserves and youth teams have 
become some of the best teams in the region 
with several important international titles and 
accomplishments. The Xoloitzcuintles Under-15 team 
won the Future Champions tournament in Gauteng, 
South Africa in 2013 and finished as the runner up 
in the 2014 version of the tournament. The Under-15 
and Under-16 teams won the 2014 San Diego Surf 
Cup titles in the Super-U16 and Super U17 divisions, 
finishing the competition unbeaten. 
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Centro de Iniciación Xoloitzcuintles
SOCCER SCHOOL

The CIX is Club Tijuana’s soccer school in where 
the future members of the team’s reserves are 
groomed.  Kids from 5-years-old can begin a 
patch within the Xoloitzcuintles youth programs. 
The CIX staff, coaches and the group of 
professionals working at the youth school take 
on the tough task of helping to develop the young 
soccer players.  

With more than 500 students, the CIX is open to 
all kids in Baja California and other parts of the 

country so they can begin their path in sports. The 
CIX holds its practices at the Hipodromo de Agua 
Caliente fields. The action never stops. Practices 
are held Mondays, Wednesdays and Fridays 
from 3:30 to 6:30 p.m. We take everyone in our 
school, those who are looking to learn the tactical 
aspects of the game. That is a strong point of 
our program. The CIX program has expanded to 
different areas in Baja California. Club Tijuana 
now has a CIX Florido, Rosarito and San Luis Rio 
Colorado in the state of Sonora. 
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XOLOS ACADEMY FC

The Xolos Academy FC is a youth soccer developmental 
and competitive organization that serves athletes of 
various ages throughout the region. The academy 
carries the name of the Club Tijuana Xoloitzcuintles 
de Caliente professional Mexican First Division team 
in the LIGA Bancomer MX. 

Our academy and teams reflect the strategies 
and planning that the Mexican First Division team 
practices, giving our athletes the opportunity to 
be part of the Xoloitzcuintles family. Coaches 
from the academies teach the same or similar 
ideas used in the senior team for competition and 
development.

The Xolos Academy FC, Located in Chula Vista, 
Calif., is the stepping-stone to what could be a 
bright soccer career as our athletes have the 
chance to move through our farm system and 
eventually having the possibility to be part of our 
professional teams.

The academy teaches tactical, athletic and critical 
thinking skills along the way and our athletes 
(ages 5 to 18) have fun doing it. Tryouts are held 
throughout different categories.

Most of our teams participate in highly competitive 
leagues, the Presidio and Coast Leagues are two 
of those. Our teams strive to allow our players the 
opportunity to gain a college scholarship or make 
a professional career out of their experience. The 
academy training not only focuses on the learning 
athletic skill to be a well-rounded soccer player 
but also an outstanding citizen off the field. It 
introduces young athletes to hard work, the 
ability to work in a group, to be dedicated and 
to be a responsible person. The academy holds 
practices at Hilltop High School. 

The Xolos Academy FC is the only program in the 
United States operating under the Club Tijuana 
brand.
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Corporate Identity Manual

Protected Area
Nothing should be within inside the area marked here with led 
lines, which is the same distance from the inner red circle and 
the exterior part of the largest circle in the logo. The center of 
the registered trademark logo should line up with the imaginary 
perpendicular lines in a straight angle at the bottom of the white 
(the largest) circle in the logo. 

Logo
The Club Tijuana logo is made up of various elements. The main 
image is a centered hairless dog the Xoloitzcuintle sticking out of 
a red circle. Surrounding this part of the logo is the words CLUB 
TIJUANA and on the lower parts the text XOLOITZCUINTLES DE 
CALIENTE. Both texts are separated by ac couple of red dots, which 
divide the top and lower part of the logo. These are all inside a black 
circle. An important part of the logo is to include the registered 
trademark symbol at the lower right part of the logo. The star above 
the logo symbolizes the club’s Mexican League championship in the 
2012 Apertura of the LIGA Bancomer MX. 

Color Guides 
An important visual factor is the team corporate colors. We are talking about the color breakdown and 
numerical value that are associated with the Club Tijuana logo. It is very important that the colors are 
reproduced accurately and avoid variations that can help create confusion and diversion of the Club’s 
image. The color definition will depend on the way the color is applied; they can be printed or digital. 

PSM:
485C
CMYK:
C:0 M:100 Y:100 K:0
RGB:
R:215 G:40 B:40
Web Safe:
#FF0000

PSM:
Process Black
CMYK:
C:100 M:100 Y:100 K:100 
RGB:
R:0 G:0 B:0
Web Safe:
#000000

PSM:
Cool Gray 10C
CMYK:
C:55 M:45 Y:40 K:20 
RGB:
R:109 G:111 B:117
Web Safe:
#666666
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Substitute red for black at 50%

GRAY SCALE VERSION BLACK AND WHITE VERSION

Prohibited use: 

Rotate the logo more than 

Deform the logo dimensions and invade the protected area

The use of different colors

Change the logo content
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typography

Myriad Pro Regular

Myriad Pro Italic

Myriad Pro Condensed

Myriad Pro Bold

Myriad Pro Bold Condensed

Myriad Pro Black

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

The typeface family that uses the Tijuana Club institutionally is Myriad Pro, an example is used in the 
logo and in all official documents issued it.

Here are examples of some variations of this font family:

Edo SZ

Bell Cent Address

Bell Cent Name and Number

Bell Cent Sub-Caption

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789

This season we use two typefaces, the first is Edo SZ is for titles and key phrases and BellCent for texts 
and extensive content management general. An example of both is this media guide.



 P
ag

.23
IN

ST
IT

U
TI

O
N

O
ur

 M
as

co
t

OUR MASCOT

THE Xoloitzcuintle

The Xoloitzcuintle is much appreciated and valued 
for its historical cultural and biological value 
compared to other breeds. 

The Xoloitzcuintles is a race that practically 
originated in Mexico. It is known for its for its 
relationship with the Hopi culture, the indigenous 
town of Arizona. 

These canines are origins of Mexico from more 
than 3,000 years ago. The name Xoloitzcuintle 
comes from the nauhuatl phrase "Xolotl"-meaning 
god of life and death- and the phrase "itzcuintli," a 
dog that accompanied the Aztecs souls through a 
river to Mictlan or Inframundo where they would 
be sacrificed along with their dead owners.

For us, the Xoloitzcuintle is our faithful guardian 
and friend in battle. It will surely follow us until 
the end but this is just the beginning and the 
Xoloitzcuintle will accompany us forever.

XOLO MAYOR, XOLOITZCUINTLES
TERRITORY GUARDIAN

Club Tijuana’s most representative icon is on top
of Estadio Caliente. The Xolo Mayor can be seen
standing up there, showing its furry wherever it
may go.

The first time the team mascot made an 
appearance, he made it in spectacular style. 
The Xolo Mayor literally fell from the sky as he 
jumped out of a plane onto the playing surface 
at the Unidead Deportiva del Crea where the 
Xoloitzcuintles played its first games.

The Club Tijuana mascot carries out the team 
essence onto the field before every game. 

The Xolo Mayor is member of a pure Pre-Hispanic 
canine breed and is one of the main motivating 
factors for Club Tijuana’s senior team. It is also 
one of the more acclaimed members of the team, 
especially by female fans and children.

The Club Tijuana mascot imposes respect, loyalty, 
courage and pride to be from Tijuana as it defends 
Xoloitzcuintles territory. 
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Nuestra Mascota

El Xoloitzcuintle

Entre los criadores de Xoloitzcuintles, cada 
ejemplar es muy preciado y valioso debido a 
su inmenso valor histórico, cultural y biológico, 
además a su relativa escasez en comparación 
con otras razas.

El Xoloitzcuintle es una raza canina prácticamente 
sin pelo originaria de México. Se le conoce por 
su endemismo en nuestro país y su estrecha 
relación con la cultura Hopi, el pueblo indígena 
de Arizona.

El vocablo Xoloitzcuintle proviene del Hopi ‘Xólotl’ 
e ‘Itzcuintli’, que significa ‘Perro’.

Este perro, natural de México, es una raza muy 
antigua, originándose, según algunos cálculos, 
hace más de 3mil años. En la Mitología Hopi, se 
creía que los Xoloitzcuintles acompañaban a las 
almas de los difuntos cuando viajaban al Mictlán, 
el inframundo, por lo que eran sacrificados y 
enterrados junto con los muertos a los que debía 
guiar.

Para nosotros, significa nuestro fiel guardián, y 
compañero de mil batallas. Seguramente también 
nos seguiría hasta el final, pero esto apenas 
empieza y el Xoloitzcuintle nos acompañará por 
siempre.

XOLO MAYOR, Fiel Guardián del 
Territorio Xoloitzcuintle

En lo más alto del Estadio Caliente se encuentra 
el centinela más representativo del Club Tijuana, 
el Xolo Mayor es un ícono de los Xoloitzcuintles de 
Caliente y su arraigo se puede comprobar con el 
furor que causa en los sitios donde se presenta.

La primera aparición del Can Rojinegro se 
dio de manera espectacular, el Xolo Mayor –
literalmente- cayó del cielo al saltar desde un 
avión hacia la cancha de la Unidad Deportiva del 
CREA, donde los Xoloitzcuintles tenían su sede en 
temporadas anteriores.

En la actualidad, las mascota oficial del Club 
Tijuana es el portador del estandarte rojinegro 
en cada salida del equipo al terreno de juego.

Miembro de una raza pura de los canes 
prehispánicos, el Xolo Mayor es uno de los 
principales motores de aliento del primer equipo 
del Club Tijuana y además es uno de los miembros 
más queridos del equipo, sobre todo por los niños 
y las aficionadas del conjunto rojinegro.

Con la misión de resguardar el Territorio 
Xoloitzcuintle, la mascota del Club Tijuana impone 
respeto, lealtad, valentía y el orgullo de ser de la 
Frontera.
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2014 APERTURa Calendar 

WEEK 1
PUEBLA vs Tijuana
Friday July 18, 7:30 p.m.

(Pacific)

WEEK 2
américa AT 

TIJUANA
Saturday July 26, 3 p.m. 

WEEK 4
MONARCAS AT  

TIJUANA
Friday Aug. 8, 5:30 p.m. 

WEEK 6
UNAM AT 
TIJUANA

Sunday Aug. 24, 10 a.m. 

WEEK 8
PACHUCA AT 

TIJUANA
Saturday Sept. 13, 8 p.m. 

WEEK 10
VERACRUZ AT  

TIJUANA
Saturday Sept. 27, 7 p.m. 

WEEK 12
MONTERREY AT 

TIJUANA
Saturday Oct. 4, 7 p.m. 

WEEK 14
GUADALAJARA AT 

Toluca
Sunday Oct. 26, 5 p.m. 

WEEK 17
Tijuana vs

León
Friday Nov. 21, 7:30 p.m.

WEEK 3
TIJUANA vs 

UANL
Friday Aug. 1, 7:30 p.m. 

WEEK 5
Tijuana VS

CHIAPAS
Friday Aug. 15, 7:30 p.m. 

WEEK 7
Tijuana VS

U DE G
Friday Aug. 29, 7:30 p.m. 

WEEK 9
TIJUANA vs

SANTOS
Friday Sept. 19, 7:30 p.m. 

WEEK 11
tijuana vs
cruz azul

Wednesday Oct. 1, 7:30 p.m.

WEEK 13
TIJUANA vs 
QUERÉTARO

Friday Oct. 17, 7:30 p.m. 

WEEK 15
Tijuana VS

TOLUCA
Oct. 31, 7:30 p.m. 

WEEK 16
Atlas AT 
Tijuana

Saturday Nov. 8, 9 p.m. 
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2014 APERTURa Calendar 

GROUP 3

SCHEDULE

FIRST KEY - First leg 
TIJUANA vs
ZACATEPEC

July 29

FIRST KEY - SECOND leg
ZACATEPEC vs 

TIJUANA
August 5

THIRD KEY - FIRST leg
GUADALAJARA vs 

TIJUANA
September 16

SECOND KEY - First leg
TEPIC vs
TIJUANA
August 19

THIRD KEY - SECOND leg
TIJUANA vs 

GADUALAJARA
September 24

SECOND KEY - SECOND leg
TIJUANA vs

TEPIC
August 26
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Sergio GonzÁlez 
Strength and Conditioning Coach

Tijuana, México

Raúl López
Physical Therapist
Puebla, México

Juan Ramirez
Equipment
Tijuana, México

Germán Ramírez
Equipment
Tijuana, México

Remigio Ilian
Video/Statistics
Tijuana, México

Carlos Rincón
Doctor

Tijuana, México

José de Jesús Robledo
Massage Therapist
Guadalajara, México

Héctor Enciso
Doctor
Tijuana, México

Juan C.
González

Equipment
Guadalajara,

México

Lazaro 
Ramírez

Equipment
Guadalajara, 

México
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Lino Alonso
Assistant Coach

Birthplace: Orense, Spain

Eduardo Fentanes
Assistant Coach

Birthplace: Veracruz, Mexico

Marcos Mathias
Assistant Coach
Maracay, Venezuela

CÉsar Baena
Goalkeepers Coach
La Guaira, Venezuela

FabiÁn BazÁn
Fitness Coach
Santa Fe, Argentina
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Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

team / season gp mp gs g A yc rc
UANL / 2013-2014 Cl 1 90 1 0 0 0 0

UANL / 2013-2014 Cl (CopaMX) 1 30 0 0 0 0 0
UANL / 2013-2014 Cl (Sub 20) 3 235 3 0 0 2 0

UANL / 2013-2014 Ap 2 112 2 0 0 0 0

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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mexican SOCCER STATISTICS:

ARGENTINE SOCCER STATISTICS:

TEAM / SEASON GP MP GS G A YC RC
Club Tijuana / 2011-2012 34 3003 34 2 0 14 0

Club Tijuana / 2011-2012 (LA) 41 3552 41 3 0 15 0
Jaguares Chiapas / 2008-2010 52 4609 52 1 0 19 0

Jaguares Chiapas / 2010 (Interliga) 3 270 3 0 0 2 0

Total 130 11434 130 6 0 50 0

TEAM / TOURNAMENT GP GoALS
Arsenal de Sarandí / 2003-2008 104 2

River Plate / 2004-2005 19 0
Talleres / 2003 16 2

team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl 18 1,620 18 1 0 5 0
Club Tijuana / 2013-2014 Ap 14 1,102 14 0 0 6 1

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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team / season gp mp gs g A yc rc
Dorados / 2013-2014 Cl 1 90 1 0 0 0 0
Dorados / 2013-2014 Ap 4 276 4 0 0 2 0

Club Tijuana / 2013-2014 Cl 10 793 9 0 0 6 0
Dorados / 2013-2014 Ap 5 418 5 1 0 2 1
Dorados / 2012-2013 Cl 3 270 3 1 0 2 0
Dorados / 2012-2013 Ap 9 787 9 0 0 3 0

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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team / season gp mp gs g A yc rc
Dorados / 2013-2014 Cl 1 90 1 0 0 0 0
Dorados / 2013-2014 Ap 4 276 4 0 0 2 0

Club Tijuana / 2013-2014 Cl 10 793 9 0 0 6 0
Dorados / 2013-2014 Ap 5 418 5 1 0 2 1
Dorados / 2012-2013 Cl 3 270 3 1 0 2 0
Dorados / 2012-2013 Ap 9 787 9 0 0 3 0

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards



Pa
g.

40
TE

A
M

6
Ja

vi
er

 G
üé

m
ez



 P
ag

.4
1

TE
A

M
Ja

vi
er

 G
üé

m
ez 6

2013-2014 SEASON STATISTICS:
team / season gp mp gs g A yc rc

Club Tijuana / 2013-2014 Cl 19 1,637 18 1 0 6 0
Club Tijuana / 2013-2014 Ap 12 906 10 1 0 4 1

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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2013-2014 SEASON STATISTICS:
team / season gp mp gs g A yc rc

Mérida FC (LIGA MX) 2013-2014 COPA 3 270 3 1 0 0 0
Mérida FC (Ascenso MX) 2013-2014 Cl 14 1,260 14 3 0 6 0
Mérida FC (Ascenso MX) 2013-2014 Cl 12 1,080 12 3 0 5 0

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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NUMBERS AT SEASON 2013-2014:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red CardsNomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

team / season gp mp gs g A yc rc
Veracruz / 2013-2014 Cl (CopaMX) 4 245 3 1 0 1 1

Veracruz/ 2013-2014 Cl 13 857 11 3 0 2 0
Veracruz / 2013-2014 Cl (Sub 20) 1 18 0 0 0 0 0

Puebla / 2013-2014 Ap 16 1,212 15 3 0 6 0

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl 15 1,015 12 7 0 2 0

Club Tijuana / 2013-2014 (Sub-20) 1 90 1 1 0 0 0
Club Tijuana / 2013-2014 Ap 11 771 11 5 0 4 1

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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team / season gp mp gs g A yc rc
Mérida / 2013-2014 Cl (CopaMX) 1 93 1 0 0 0 0
Mérida/ 2013-2014 Ap (CopaMX) 4 294 3 4 0 0 0

Mérida / 2013-2014 Cl 13 1,045 13 4 0 1 0
Mérida / 2013-2014 Ap 13 1,038 12 4 0 0 0

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red CardsNomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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TEAM /SEASON GP MP GS G A YC RC
Club Tijuana / 2011-2012 35 3150 35 0 36 2 0
Tigres UANL / 2006-2011 101 9090 101 0 108 11 0
Tigres UANL (Interliga) 6 540 6 0 10 1 0
Tigres UANL (Sub20) 2 180 2 0 3 0 0

Cd. Juárez / 2008-2009 33 2970 33 0 42 1 0
Veracruz / 2006-2007 2 180 2 0 6 0 0

Dorados Sinaloa / 2004-2006 67 6020 67 0 106 4 0
León F.C. / 2001-2004 1 90 1 0 0 0 0

León F.C. (PA) 25 2295 25 0 35 0 0

Total 272 24515 272 0 346 19 0

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

mexican SOCCER STATISTICS:

team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl 17 1,530 17 0 0 2 0
Club Tijuana / 2013-2014 Ap 16 1,440 16 0 0 2 0

2013-2014 SEASON STATISTICS:
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Statistics with National Team:

TOURNAMENT GP MP GS G A yc yc
Preolímpico / 2012 3 3 225 3 4 0 0
Selección Mayor 5 1 22 0 0 0 0

TE
A

M

team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl 14 661 6 0 0 0 0
Club Tijuana / 2013-2014 Ap 7 392 5 0 0 0 0

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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Equipo / Torneo JJ G
Atlanta / 2001–2004 113 17

Defensores de Belgrano / 2005 19 1
Nueva Chicago / 2005–2006 52 5

Racing Club / 2007 26 3
Arsenal de Sarandí / 2008–2009 50 3
Colón de Santa Fe / 2009–2010 27 1
Independiente / 2010– 2012 24 1

Total 311 31

TEAM / SEASON GP MP GS D DA FC YC RC
Independiente / 2012 4 0 0 5 0 7 0 1
Independiente / 2011 14 0 1 22 10 19 5 0
Independiente / 2011 14 2 2 16 5 27 6 0
Independiente / 2010 8 0 0 7 3 11 1 0

Colón de Santa Fe / 2010 11 0 1 0 2 10 4 0
Colón de Santa Fe / 2009 5 0 0 0 2 4 2 0

Arsenal  Sarandí / 2009 18 1 3 15 6 20 5 1

Arsenal Sarandí / 2008 14 0 0 9 2 23 1 1
Arsenal Sarandí / 2008 16 1 0 13 7 12 2 0

Racing Club / 2007 10 1 2 8 2 13 3 0
Racing Club / 2007 7 1 1 3 1 11 1 0
Racing Club / 2006 20 6 0 4 9 10 3 0

Total 141 12 10 102 49 167 33 3

TEAM / SEASON PI GP G D DA FC YC RC
Independiente (Libertadores) 1 0 1 1 1 4 1 0

Colón de Santa Fe (Libertadores) 0 0 0 0 0 1 0 0

Arsenal Sarandí (Sudamericana) 3 0 1 5 3 8 0 0
Arsenal Sarandí (Libertadores) 4 0 0 9 2 7 2 0

Total 8 0 2 15 6 20 3 0

team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl 15 1,314 15 7 0 7 1
Club Tijuana / 2013-2014 Ap 15 1,296 15 1 0 9 0

Club Tijuana / 2012-2013 Ap 14 1,164 13 1 0 8 1

Club Tijuana / 2012-2013 Ap 20 1,747 20 1 0 11 0

2013-2014 SEASON STATISTICS:

INTERNATIONAL COMPETITIONS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

Statistics ARGENTINE Clubs:

Statistics ARGENTINE Clubs:
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TEAM / SEASON GP MP GS G A YC RC
Club Tijuana  2011-2012 Ap 12 858 9 5 0 4 0

2011-2012 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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2013-2014 SEASON STATISTICS:
team / season gp mp gs g A yc rc

Dorados / 2013-2014 COPA MX Cl 3 243 3 2 0 1 0
Club Tijuana / 2013-2014 Cl 7 241 2 0 0 2 0

Club Tijuana  FB Sub20 / 2013-2014 Cl 6 500 6 1 0 2 0
Club Tijuana / 2013-2014 Ap 13 450 3 1 0 1 0
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team / season gp mp gs g A yc rc
Dorados / 2013-2014 Cl 5 388 5 0 0 4 0
Dorados / 2013-2014 Ap 1 26 0 0 0 0 0

Club Tijuana / 2013-2014 Cl 1 90 1 0 0 1 0
Club Tijuana / 2013-2014 Ap (Sub 20) 9 722 9 1 0 3 1

Club Tijuana / 2012-2013 Ap 5 270 2 0 0 0 0
Dorados / 2012-2013 Ap 2 135 2 0 0 0 0

Club Tijuana / 2012-2013 Ap (Sub 20) 6 485 6 1 0 1 1

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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INTERNATIONAL COMPETITIONS:

TEAM /SEASON GP MP GS G A YC RC
Club Tijuana / 2011-2012 20 1638 19 0 0 3 0

Club Tijuana / 2011-2012 (Sub20) 6 540 6 0 0 1 0
Club Tijuana / 2008-2011 (LA) 90 6799 73 3 1 7 2

Atlético Mexiquense / 2007-2008 (1A) 117 8999 96 5 0 8 2
Toluca / 2004-2008 (1A) 15 590 4 0 0 1 0

Total 248 18566 198 8 1 20 4

TEAM / TOURNAMENT GP MP GS G A YC RC
Toluca / 2006-2007 (Copa Libertadores) 1 45 0 0 0 1 0

TE
A

M
team / season gp mp gs g A yc rc

Club Tijuana / 2013-2014 Cl 17 1,508 17 0 0 2 0
Club Tijuana / 2013-2014 Ap 11 971 11 0 0 2 0

Club Tijuana / 2013-2014 Ap (Sub 20) 1 45 1 0 0 0 0

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

mexican SOCCER STATISTICS:
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PREVIOUS COMPETITIONS:

Equipo / Torneo GP MP GS G A YC RC
Club Tijuana / 20011-2012 29 1782 18 1 0 2 1

Club Tijuana / 2011-2012 (LA) 69 5429 60 5 0 14 1
Petroleros Salamanca (1A) / 2006-2009 83 4550 47 4 0 5 0

Total 181 11761 125 10 0 21 2

TE
A

M

team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl 18 948 10 2 0 1 0
Club Tijuana / 2013-2014 Ap 14 1,104 13 1 0 0 0

Club Tijuana / 2013-2014 Ap (Sub-20) 1 90 1 0 0 0 0

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl 7 371 4 0 0 0 0
Club Tijuana / 2013-2014 Ap 12 580 6 0 0 1 0

2013-2014 SEASON STATISTICS:

Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards
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Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

team / season gp mp gs g A yc rc
Cruz Azul / 2013-2014 Ap (Sub 20) 12 1,068 12 0 0 0 1

2013-2014 SEASON STATISTICS:
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Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

team / season gp mp gs g A yc rc
Dorados / 2013-2014 COPA MX A 4 270 2 1 0 2 0
Dorados / 2013-2014 Cl As MX 13 834 11 1 0 2 0
Dorados / 2013-2014 Ap As MX 13 1,080 11 0 0 2 0

2013-2014 SEASON STATISTICS:
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Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

team / season gp mp gs g A yc rc
Dorados / 2013-2014 Cl 6 229 3 1 0 0 0

Club Tijuana / 2013-2014 Cl 2 96 1 0 0 0 0
Club Tijuana / 2013-2014 Cl (Sub20) 14 1,016 13 5 0 0 0
Club Tijuana / 2013-2014 Ap (Sub20) 10 537 6 1 0 1 0

2013-2014 SEASON STATISTICS:
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Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

team / season gp mp gs g A yc rc
Dorados / 2013-2014 Cl 7 565 7 1 0 2 0
Dorados / 2013-2014 Ap 1 39 0 0 0 0 0

Club Tijuana / 2013-2014 Cl 2 71 1 0 0 0 0
Dorados / 2013-2014 Cl 3 94 0 0 0 0 0

Club Tijuana / 2013-2014 Cl (Sub20) 12 968 12 8 0 3 0
Dorados / 2013-2014 Ap 1 32 0 0 0 0 0

Club Tijuana / 2013-2014 Ap (Sub 20) 13 1,040 12 3 0 3 0

2013-2014 SEASON STATISTICS:
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Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl (Sub17) 12 1,030 11 0 0 2 0
Club Tijuana / 2013-2014 Ap (Sub20) 1 37 0 0 0 0 0
Club Tijuana / 2013-2014 Ap (Sub17) 4 360 4 0 0 0 0

2013-2014 SEASON STATISTICS:
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Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl (Sub20) 12 1,030 11 0 0 2 0
Club Tijuana / 2013-2014 Cl (Sub17) 5 381 5 0 0 0 0
Club Tijuana / 2013-2014 Ap (Sub20) 3 75 1 0 0 0 0
Club Tijuana / 2013-2014 Ap (Sub17) 15 1,239 14 2 1 0 0

2013-2014 SEASON STATISTICS:
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Nomenclature: KEY: GP: Games Played, MP: Minutes Played, GS: Games Started, G: Goals, A: Assists, YC: Yellow Cards, R: Red Cards

team / season gp mp gs g A yc rc
Club Tijuana / 2013-2014 Cl 1 10 0 0 0 0 0

Club Tijuana / 2013-2014 Cl (Sub20) 14 1,126 13 1 0 4 0
Club Tijuana / 2013-2014 Ap (Sub20) 16 1,305 16 1 0 9 0
Club Tijuana / 2013-2014 Ap (Sub17) 3 255 3 1 0 0 0

2013-2014 SEASON STATISTICS:
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Operations Manual for Sponsors

This manual serves as information to help facilitate 
activations by sponsors at Estadio Caliente. 

Announcements through Estadio 
Caliente Public Announcement System. 
Sponsor announcements need to be submitted in 
writing or email to the commercialization department 
the Thursday before a game, at the latest. Each 
announcement has to be no more than a maximum of 
15 words. Images that will be used at Estadio Caliente 
during matches need to be inspected and approved by 
commercialization and need to have a permit to enter 
the stadium. A 72 hour period is given to complete these 
requests prior to a game. 

Mounting and accessing Estadio Caliente 
on game day.
• Submit in writing a list of materials and equipment that 
will be brought into the stadium on the day of the event 
to the commercialization department. 

• If there is a special need of some kind, it must be 
brought to the commercial coordinator’s attention the 
Thursday before the game.

• Access to the stadium will be through Gate 3. Mounting
timeframe and instructions will be given by the 
commerzialization department prior to game day.  
Sponsors will not be given access into the stadium after
the allowed time.

• Mounting banners, inflatables, jumpers, same 
timeframe. 

•The commercialization coordinator will previously 
assign a space where to mount a stand. 

• A person will be assigned to help locate the designated 
spot on the day of the event. Changes can be made 
depending on the necessities that may arise.

• Access to vehicles of any kind into mounting 
areas is prohibited. 

• Sponsors with a sound system will be accessed for 
their help in case of an emergency or any social need.• 
Audio sound systems must be turned off once the game 
begins.

• Everyone is subject to inspection while 
entering the stadium.

• Tents and inflatables need to be anchored down.

• All equipment needs to be broken down after the game. 

• Important Notice: You are required to bring your own 
generators for those who need to use electricity during 
the event.
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MODELING HOSTESS AND MASCOTS:

Parade prior to the game: 
To have your brand name be part of the pregame parade,
modeling hostesses and mascots need to be at the ZONA
1 field access spot at 7 p.m.

Halftime Parade: To have your brand in the halftime 
parade, the models and mascots need to be at the 
ZONA1 field Access point at 12:20 p.m.
No se permitirá el acceso a cancha a personal NO 
autorizado, únicamente a edecanes y botargas.

Unauthorized personnel will not be allowed, only models 
and mascots. Models should wear tennis shoes onto the 
field during the parade. 

Halftime activation/function
• Arrival and unloading of material (inflatables, 
promotional items, tarps, etc.) is at the mounting
timeframe of 3:30 p.m. to 5:30 p.m.

• The appropiate credentials are required to be worn at 
all time to access the field. Credentials must be obtained 
the week before the event at the commercialization 
department.

• The materials and equipment to be used during the 
activation must be provided by the sponsor.

• The equipment being used will be the sponsor’s 
responsibility. Club Tijuana and the stadium are not 
responsible for any lost materials.

• Those participating in the activation need to wear the 
proper uniform representing the respective company. 
Access to the stands is prohibited.

• Those responsible for the activation and Club Tijuana 
coordinators are responsible to make sure there is 
nothing left behind that could cause an accident.

• Directions, recommendations and instruction by 
stadium personnel and security should be followed at all 
times.

• All activities must be pre-approved by the 
commercialization department and need to be sent via 
email with a description of the activity at least a week 
before the game.
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Courtesy Tickets 
The distribution of courtesy tickets will be made 
depending on contract agreement and should be picked 
up the week before the game at the Club Tijuana offices 
during an established time.

Credentials
Credentials should be requested from the 
commercialization department a week before the start 
of the tournament, specifying the need for a credential. 

The credentials will be handed out to the person 
designated to represent the sponsor and should be 
displayed at the stadium by those participating in an 
event in order to access the stadium.

RESTRICTIONS:
The distributed credentials are exclusive to the respective 
sponsor and are not transferable. 
The credentials do not give more people access. If shared 
with another person, the credential will be cancelled. 
The credentialed member needs to be working at all 
times and is not allowed to take photographs and seek 
autographs during working hours.

PROMOTIONAL ITEMS
Participating sponsors are asked to not bring prohibited 
items into Estadio Caliente. 

Prohibited Items: any type of weapon, sharp objects, 
balls, bottles, cans, umbrellas, wooden sticks, objects 
with gun powder, deodorants, toilet paper rolls and any 
item that can be used as a projectile or be tossed on to 

the field of play. Those who break the rule will be subject 
to the same sanctions Club Tijuana receives from the 
Mexican soccer federation.

AUTOGRAPH SESSIONS
Prohibited Items: any type of weapon, sharp objects, 
balls, bottles, cans, umbrellas, wooden sticks, objects 
with gun powder, deodorants, toilet paper rolls and any 
item that can be used as a projectile or be tossed on to 
the field of play. Those who break the rule will be subject 
to the same sanctions Club Tijuana receives from the 
Mexican soccer federation.

The events need to be requested at least a month in 
advance, the players names will be confirmed three days 
before the event. The following is required:

•Tables and chairs (depending on the number of players 
assisting)
•Table cloth
•Permanent markers
•Bottled wáter for each player
•Tarp or canopy if outside 
•Dividers to control lines
•Security personnel 
•Sound system and microphone 
•The players should be seating with their backs facing a 
wall so that people cannot come behind them. The Club 
Tijuana logo should also be displayed on that wall.
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OFFICIAL SPONSORS
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CLUB TIJUANA MEDIA GUIDELINES: 

Club Tijuana Xoloitzcuintles de Caliente recognizes 
the importance of journalistic coverage of the various 
activities the club is involved in throughout our community. 

The club wants to help journalists complete their work in 
a timely and professional manner without setbacks. 

PRACTICES
Media members will be assigned a designated area to be 
at during first team practices once the media members 
are authorized to access a Club Tijuana training session 
so that the media outlet can complete its work.  

Let it be clear that there is no access to the practice 
field during first team training sessions for any media 
members. It is very important that media members 
cooperate with this rule. 

HOME GAMES: 
Credentials:The season credentialing period for the 
LIGA MX Bancomer-2014 Apertura tournament took 
place before the start of the LIGA MX tournament regular
season. 

ACCESS TO ESTADIO ALIENTE 
The credential is a personal document that has the 
Estadio Caliente regulations on the back side. The 
credentialed media members should wear the credential 
at all times during Club Tijuana games and stadium 
events.

Media members will sit in the media press box with a 
perfect view of the match and all amenities needed to 
help facilitate work.

For playing field access, authorized photographers 
and videographers need to wear a vest which will be 
distributed by Club Tijuana on game day. The media 
member will then have access to the field through the 
tunnel near stadium Gate 1 (Acceso 1). 

AWAY GAMES
A Club Tijuana Communications Department representative 
will travel to the game to help provide media members 
with the necessary information at the visiting city. That 
representative will accompany the team head coach to the 
post match news conference and to the assigned media 
mixed zone assigned by the home team. 
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INTERVIEWS
Media members must send an email to ivan.orozco@
xolos.com.mx and communicacion.xoloitzcuintles@xolos.
com.mx ) to request an interview with a Club Tijuana 
Xoloitzcuintles de Caliente administrator, coach or player. 

The communications department will then be in charge 
of putting together the logistics to set up the interview. 
For interviews, please contact the following Club Tijuana 
representatives:

Antonio Rodríguez Torres
Director of Comunications and Public Relations
antonio.rodriguez@xolos.com.mx
Phone: (664) 204-71-45

Gabriela Vera Rojas
Media Communications and Public Relations
gabriela.vera@xolos.com.mx
Phone: (664) 408-82-07

Emor Villa
Communications Coordinador
emor.villa@xolos.com.mx
Phone: 411-72-93

Oliver Gasparri
Communications Specialist
oliver.gasparri@xolos.com.mx
Phone: (664) 331.97.31

Jesús Arrieta
Communications Specialist
jesus.arrieta@xolos.com.mx
Phone: (664) 406.85.82

Iván Orozco
English Language Communications
ivan.orozco@xolos.com.mx
Phone: (619) 405.66.59

Xoloitzcuintles Communications
comunicacion.xoloitzcuintles@caliente.com.mx
Phone: (664) 647.47.86
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XOLOITZCUINTLES MEDIA
In an effort to provide the best service and best 
quaity of information to our fans, Club Tijuana 
Xoloitzcuintles de Caliente counts with a set of 
informative platforms that promote our team’s 
activities and of all the departments within our 
institution. 

Our media services bring quick, immediate, quality 
access to the public, giving it all the elements that 
come with Club Tijuana. Those mediums include 
our official websites www.xolos.com.mx and www.
xolosofficial.com, our official magazine, social 
media sites Twitter, Facebook, Instagram and the 
YouTube channel XoloTV, all of them in Spanish and 
English. 

Official websites:
www.xolos.com.mx
www.xolos.com.mx/en

Those are the official Club Tijuana Xoloitzcuintles 
de Caliente websites in Spanish and English which 
contain up to the minute news and information 
about our players, calendars, history, administration 
and all Club Tijuana activities. 

The Club Tijuana official sites register more than 
300,000 unique users and the number keeps 
growing. 

You can also find information about each player in 
their profiles and of the coaching staff led by Cesar 
Farias. 

Photo galleries, training summaries, news 
conferences, live broadcasts, wallpapers and game 
stories are some of the things you can find on our 
sites www.xolos.com.mx and www.xolosofficial.
com to keep up to date with the Xoloitzcuintles. 
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Club Tijuana OffIcial Magazine
The Club Tijuana official magazine is a publication 
designed for the Xoloitzcuintles fan that includes 
the most relevant Club Tijuana news and topics. 
The publication goes into depth with exclusive 
interviews about the senior team and the reserves.

The objective of this product is to keep the fan up to 
date with all the team’s activities, including all of its 
departments and the geographical region that Baja 
California offers.

These communications mediums bring all the 
information that comes out of the senior team, 
the reserve teams, the Centro de Iniciacion 
Xoloitzcuintle, Fut 7, our academies in the United 
States, the Xolos por la Vida program and all social 
responsibility events.

The Club Tijuana official magazine is a monthly 
publication sold through the team official stores, the 
official online store (www.xoloshop.com) and during 
home matches for $33 pesos.

OffIcial Game Day Newsletter
The official newsletter is a publication created to 
provide information about each game that the 
Xoloitzcuintles play at home.
Statistics, team atmosphere, weekly work, 
upcoming games, game summaries and other items 
are featured in this free publication distributed at 
every home game.
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SOCIAL MEDIA

The Xoloitzcuintles experience can be lived through social media 
with more than 1 million followers on Facebook, more than 200,000 
followers on Twitter, 4,000 on Instagram and an infinite amount of 
visits on YouTube. Not to mention Club Tijuana also has official media 
pages in English. Club Tijuana reaches fans not only in the region but 
all over the world through these sites.

Búscanos como:
Club Tijuana 

Xoloitzcuintles de 
Caliente

Búscanos como:
@XolosOfIcial

Búscanos como:
XoloTv
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Television Broadcast

Mexican television network TV Azteca broadcasts 
Club Tijuana matches at Estadio Caliente this 

season. It uses the best technology, top-of-the-line 
cameras and a professional production team. 

TvAzteca
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CLUB TIJUANA ACTIVITIES IN THE UNITED STATES

Club Tijuana Xoloitzcuintles de Caliente has created a buzz on both sides of the United States-Mexico 
border in recent years. The Xoloitzcuintles organization likes to think of its club as a regional team that 
caters to fans in the Southwestern United States and other parts of the country. The Xoloitzcuintles 
have adopted such role and have had a presence in the United States through friendly matches, 
practices, player autograph sessions and community events. Below is a list of some items Club Tijuana 
has recently been part of on United States soil.

Exhibition Matches in California: 
•San Diego Clasico vs. MLS side Los Angeles Galaxy at sold out University of San Diego Torrero’s 
stadium. (March, 2011) 
•San Diego Clasico vs. MLS side Chivas USA at USD’s Torero Stadium (February 2012)
•San Diego Clasico vs. Club America at Qualcomm Stadium (June 2012)
•Friendly match vs. L.A. Galaxy at the Home Depot Center in Carson (February 2013)
•San Diego Clasico vs. Club America at Petco Park (29,000 in attendance) July 2013  
•Friendly vs. Santos Laguna in San Antonio, Texas October 2013
•LA Clasico vs. Club America at Stub Hub Center December 2013
•CONCACAF Champions League quarterfinals first leg vs. L.A. Galaxy March 2014

Preseason Training Camps: 
•Camps in Fresno, Oxnard and San Diego
•Preseason camp in San Diego leading into the 2013 Clausura
•Weeklong training session at Petco Park  (December 2012)
•Mid season practice at Arco Olympic Training Center, first ever training outside of Mexico heading 
into an official LIGA MX match. (August 2012)
•2013 Apertura preseason camp at Arco Olympic Training session (June 2013)
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Community Events, Player Appearances, Special Events and Club Marketing:

•Inauguration of Youth Academies featuring hundreds of kids in Chula Vista and Temecula
•Grand Opening, official Kiosk store at Plaza Bonita in National City 
•Club Tijuana is main subject in SDSU Business Administration Case Study Competition 
•Club Tijuana is official sponsor of Miracle Babies 5K Run and event at Embarcadero Park
•Club Tijuana at "Semillas de hoy" women rights convention at Hilton Bay Front Hotel
•Player autograph session at Plaza Bonita mall, about 600 fans present in two hours
•Player autograph session at Cox Communications store in San Diego
•News Conference announcing match at Petco Park, jerseys exchange with Padres players.  
•"Xolos Night" at Petco Park. Club players throw out ceremonial first pitch at Padres game.
•United Cerebral Palsy charity event, Coronado, Calif. September 2013
•Xolos Night Petco Park September 2013 
•San Diego Special Olympics So. Cal Regional Fall Games in Rancho Bernardo October 2013
•Player autograph session UETA Duty Free San Ysidro October 2013 
•San Diego Film Festival October 2013 
•Player autograph session official kiosk Plaza Bonita November 2013 
•Black Friday Fest Plaza Bonita November 2013 
•Jackie Robinson YMCA Holiday Toy Drive San Diego December 2013
•North American Champions Award at NMCI Conference January 2014 
•Player autograph session Little Caesar’s Pizza Logan Heights February 2014
•Player autograph session Cox Communications store in San Diego March 2014 
•Xolos Academy FC youth clinic Southwest High in San Diego March 2014
•Friendly match Xolos Fuerzas Basicas vs. Southwest High Boys Varisty March 2014
•Mexican-Korean Festival Lynwood, Calif. April 2014 
•San Diego Special Olympics So. Cal Regional Spring Games May 2014
•Club Tijuana official sponsor of Miracle Babies 5K Run at Embarcadero Park May 2014
•Official Fuerzas Basicas tryouts Cerritos College Norwalk, Calif. June 2014 
•YALLA Youth Indoor Soccer tournament for refugee and immigrant kids July 2014
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NATIONAL COUNCIL

Justino Compeán
Federation President

Decio de Mária Serrano
General Secretary

Juan José Kochen
Communication Director

Raúl Pérez Salinas
General Communication Director
 
Héctor González Iñárritu
Director of National Teams

Enrique Bonilla Barrutia
General Sports Director

Luis León-Páez Gual 
General Director Administrative Finances
 
COMISsion

Fernando Alfonso Sabater Sarabia
Disciplinary Commission President 

Aarón Padilla Gutiérrez
Referee Commission  President

Juan Francisco Rocha Bandala
Controversy Resolution President

Álvaro Ortiz Arellano
Player Comission President

EXECUTIVE COMMITEE
Jesús Galindo Zarate
Second Division President

Juan Enrique Silva Terán
Third Division President

Pedro Morcillo López 
Fan Comission President

DIRECTORy MAIN OFFICES
Colima #373 Colonia Roma
C.P. 06700, México, D.F.
Teléfono: 52 41 01 00

PERFORMANCE CENTER
Camino de las Rosas #220
Colonia Tepalcatlalpan
México, D.F. C.P. 16200
Teléfono: 58 46 84 00

TRAINING CENTER
Avenida Del Imán #140
Colonia Santa Ursula Cuapa
México, D.F. C.P. 04650
Teléfono: 85 02 40 33

FEMEXFUT
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President: Ricardo Peláez Linares
Sport Director: Carlos Lopez Silane
Dirección: Calle del Toro #100, Col. Ex-Hacienda de Coapa,
México D.F
Adress: 01 (55) 50153700
Stadium: Azteca
Communication and Marketing Director: Jose Luis Montero
jlmonterol@televisa.com.mx
www.clubamerica.com.mx
Social Media:
Twitter: @CF_América
Facebook: Club Americaalentador

AMÉRICA

President: Carlos Javier Martin del Campo Fernandez
Adress: Av. Patria # 2300 Col. Lomas del Bosque, C.P. 45110, 
Zapopan Jalisco
Phone: 01 (33) 3648 0400 
Direct: 01 (33) 648 0400
Stadium:J alisco
Communications Coordinator: Lic. Federico Torres Lopez
Press Officer: Salvador sanchez 
www.atlas.com.mx
Social Media:
Twitter: @atlasoficial
Facebook: Club Atlas F.C. Oficial

ATLAS

President: Lic. Guillermo Álvarez Cuevas 
Sports Director: Prof. Alberto Quintano R.
Address: San Pablo #100 Col. La Noria, CP. 16030, Xochimilco, México
Phone: 01 (55) 5334 2951
Fax: 01 (55) 5489 4544
Stadium: Azul
Communication Director: Lic. Carlos Villar 
Communication Manager: Manuel Velazquez Martínez
psa@depcruzazul.com.mx
www.cruzfc.com
Social Media:
Twitter: @cruz_azul _fc
Facebook: Cruz Azul FC

CRUZ AZUL
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Presidente: Guillermo Cantú Sáenz
Address:Calzada de las Etnias S/N esq. Boulevard Fidel 
Velázquez, Col. Infonavit Grijalva, C.P. 29000
Phone:01 (961) (961) 611 3655/ 612 9758 
Stadium:Zoque
Communication Manager: Angélica Reyes
areyes@soyjaguar.com
Media Officer: Jesús Ortega
www.jaguaresdechiapas.com.mx
Social Media:
Twitter: @soyjaguar
Facebook: Jaguares de Chiapas Oficial

JAGUARES DE CHIAPAS

President: Jorge Vergara Madrigal
Address: Madero #5840, Col. Jocotán, Zapopan Jalisco C.P. 45010
Phone: 01(33) 3682 1581 
Stadium:Omnilife
Communications Director: Lic. Eugenia Valdez Flores
atencionamedios@chivasdecorazon.com.mx
www.chivasdecorazon.com.mx
Social Media:
Twitter: @Chivas
Facebook: Chivas Oficial

GUADALAJARA

LEONES NEGROS

President: Jorge Enrique Zambrano Villa
Address: Tomas V. Gómez No. 125, Col. Ladrón de Guevara, 
CP 44600 Guadalajara, Jal. 
Phone: 01 (33) 3616 4832 , Fax. 01 (33) 3134 16178
Stadium: Jalisco 
www.leonesnegros.udg.mx
Social Media: 
Twitter: @LeonesUdeG
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President: Álvaro Dávila Alanís
Address: Av. Camelinas # 3537 Col. Cinco de Diciembre,
CP 58280 Morelia, Michoacán 
Phone/Fax. 01 (443) 314 1188
Stadium:Morelos
Media Coordinator: Adriana Sánchez Cano
asanchezc@fuerzamonarca.com
www.fuerzamonarca.com
Social Media:
Twitter: @FuerzaMonarca
Facebook:  Monarcas Morelia

MONARCAS MORELIA

President: Jorge Horacio Urdiales Flores
Address: Av. Revolución #843-B Col. Jardín Español, CP 64820, 
Monterrey, N.L
Phone. 01 (81) 8128 5110, 
Fax. 01 (81) 8387 9514
Stadium: Tecnológico 
Press Office: Everardo Valdez Treviño
evaldez@rayados.com
www.rayados.com
Social Media:
Twitter:  @rayadoscom

MONTERREY

President: Lic. Jesús Martínez Murguía 
Sports Director: Juan Antonio Torres Servin
Address: Blvd. Adolfo López Mateos #1810 oriente, 
Col. La Martinica, CP 37500
Phone: 01 (477) 711 9293, Fax. 01 (477) 167 5837
Stadium: Nou Camp
Press Contact: Gabriel Rodríguez
vgro82@hotmail.com        
www.clubleon-fc.com
Social Media: 
Twitter: @clubleonfc     
Facebook: Club León Oficial

LEÓN
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Presidente: Lic. Ricardo Henaine Mezher
Address:Calzada Unidad Deportiva #666 Fracc. Maravilla, 
CP 72220,  Puebla, Puebla 
Phone: 01 (222) 298 4066, Estadio 01 (222) 222 2166 
Fax. 01 (222) 222 2170
Stadium: Cuauhtémoc
Press Officer: Lic. María Esther Olvera Gudiño
prensa@pueblafutbolclub.com.mx
www.pueblafutbolclub.com.mx
Social Media:
Twitter: @Pueblafcoficial
Facebook: Puebla F.C.

PUEBLA

Presidente: Ing. Jorge Borja Navarrete
Vicepresident: Alberto García Aspe
Sports Manager: Roberto Medina Arellano
Address: Calle Totonacas #560 Col. Ajusco del Coyoacan 
CP 04300, México, DF.
Phone.01 (55) 5528 9800
Fax:01 (55) 5528 9847
Stadium:Olímpico Universitario
Public Relations and Information Director: Mtro. Rodolfo González 
Fernández
rodolfo.gonzalez@pumas.unam.mx
www.clubpumasunam.com
Social Media:

Twitter: @ClubUniversidad
Facebook: Club Universidad Nacional A.C

PUMAS

Presidente: Jesús Martínez Patiño 
Vicepresident: Andrés Fassi 
Address: Libramiento Circuito de la Concepción Km. 2 S/N 
Col. La Concepción, CP 42060 San Agustín Tlaxiaca, Hidalgo
Phone: 01 (771) 71 70 400 , Ext: 120 Prensa
Stadium: Hidalgo
Communications Director: Jabel Marines Limón
jabel.marines@tuzos.com.mx
www.tuzos.com.mx · www.tuzostv.com
Social Media:
Twitter: @TuzosOficial
Facebook: Pachuca

PACHUCA
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President: ALBERTO VILLANUEVA
Address:Avenida 10 S/N esquina Calle 57 Colonia LOmas de Casa 
Blanca C.P. 76080, Querétaro, Qro.
Phone: 01 (442) 213 8685
Fax: 01 (442) 223 4717
Stadium:Corregidora
Press Officer:Roger Abraham García 
rogergarcia@clubqueretaro.com
www.clubqueretaro.com
Social Media:
Twitter:  @club_queretaro 
Facebook: clubqueretaro

QUERÉTARO

President: Lic. Alejandro Irarragorri Gutiérrez
Address: Calzada Territorio Santos Modelo núm. 1 Col. Conjunto 
de todos los Santos, C.P. 27014, Torreón, Coahuila
Phone. 01 (871) 293 9100
Stadium:Corona
Media and Communications Director: Luis Roberto Fernández Espinoza
Luisr.fernandez@gmodelo.com.mx
www.clubsantoslaguna.com.mx
Social Media
Twitter:  @clubsantoslaguna
Facebook: Club Santos oficial

SANTOS

President: Sr. Fernando Corona Alvarez   
Address:Felipe Villanueva #300, 1er piso, Col. San Bernardino, C.P. 
50080  Toluca, Edo. De México.
Phone: 01 (722) 215 5149 y 215 5149
Estadio: Nemesio Diez
Director of Communications: Mauricio Garduño Romero
maugamx@yahoo.com.mx
www.deportivotolucafc.com
Social Media: 
Twitter: @TolucaOficial
Facebook: Deportivo Toluca FC

TOLUCA
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President: Ing. Alejandro Rodríguez Miechielsem
Sports Director: Miguel Angel Garza
Address: Estadio Universitario puerta 13 San Nicolás de los Garza, 
Nuevo León 
Phone. 01 (81) 8158 6450
Fax. 01 (81) 1493 1000
Stadium: Universitario
Press Officer:Alejandro Garza Ayala
alejandrogarza@sinergiadeportiva.mx
www.tigres.com.mx
Social Media:
Twitter: @TigresOficial
Facebook:  Tigresoficial

TIGRES

President: Rolando Reyes Kuri
Address: Paseo Jacarandas S/N Fracc. Virginia Boca Del Rio 
Veracruz, CP.94294
Phone: 01 (299) 935 30 53 Fax: 01 (299) 935 30 83
Stadium: Luis Pirata Fuentes 
www.tiburones-rojos.com 

TIBURONES ROJOS DE VERACRUZ
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Tijuana,
A Moving City 

Soccer in the Mexican first Division has become 
part of the phrase “Welcome to Tijuana.” 
Coming to this side of the international border 
to watch the Xoloitzcuintles has become a 
ritual for those who love the game in this area 
of the country and from the other side of the 
border. You can see it with the colors: Red 
and Black becoming more visible and common 
every day. 

Tijuana is the most populated city in Baja 
California and it is located 170 km west of 
Mexicali, the state capital, and about 40 
minutes from the port of Ensenada. Tijuana 
is an important fixture in the state and it is 
known as “the corner of Mexico” or “Mexico’s 
door.” The country begins here and it is the 
most northwestern city in Latin America. 

Tijuana, along with Rosarito, Tecate and San 
Diego, make up the largest metropolitan zone 
in Mexico with more than five million residents. 

The city has different name origins that 
include: ‘Tiguana,’ Tiuana,’ “Tegüana’, 
‘Tiwana’, ‘Tijuan’ and ‘Ticuan.’

Another theory is that the first indigenous 
habitants called the “Cerro Colorado” (one 
of the tallest and reddish hills when the sun 
shines upon it) ‘Tijuan’ or ‘Ticuan,’ which 
mean “Lying turtle” but there is not enough 
evidence to support it.  

One posible witness to this could have been 
the Xoloitzcuintle, the loyal guardian of these 
territories during the Aztec era. Now, it is our 
home. 

Welcome to Tijuana, a moving city. 
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Baja California Tourism
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WELCOME TO TIJUANA! Noble land where 
visitors are part of our family

Tijuana is a high impact area when it comes 
to economics and social life. It’s visitors and 
local activities have made it a dynamic and 
productive area.  

Tourism in the area is one of the important 
factors in the city’s productivity. 

Tijuana is located in a privileged geographical 
region with high tourism activity which allows 
us to get to know and interact with our natural 
areas. This helps create a better quality 
of life for our community and professional 
information that helps appreciate the area. 

TIJUANA CULINARY ART
The traditional community is a very important 
part of a country’s culture. In Mexico, a 
diverse place, food is a great mosaic of color, 
taste, ingredients and food. Tijuana has always 
been an important part of Baja California’s 
culinary scene. The aromas and taste that 
come with the different restaurants in Tijuana 
are a result of a fusion of Mexican food from 
different areas combining in a style only seen 
in Tijuana. Tacos and Cesar Salads are eaten 
here as they are typical foods in the area.

IMPORTANT ATTRACTIONS
Tijuana has a variety of important attractions 
and some activities that you need to add to 
your itinerary. 

•The original Cesar Salad, invented in Tijuana 
in the 1930s. 
•Visit the Cerveceria Tijuana micro brewery. 

Try the “Baja-Med” cuisine, which combines 
the best products of Baja California with the 
taste of Mediterranean foods. 

•Visit the L.A. Cetto Winery, the largest winery 
in Baja California. 
•Visit the El Popo Market and buy candy and 
organic cheese from Baja California. 
•Visit the Californias Museum and the El 
Cubo gallery at the Centro Cultural Tijuana 
(CECUT), the most important cultural place in 
the Northwest. 
•Visit Hipodromo Caliente, the largest race 
track in Mexico.
•Take the City Tour Tijuana and get to know 
the historical, touristic and cultural points of 
the city. 
•Eat delicious Tijuana style tacos at the 
Ahumaderos, La Ermita or Burritos Corona. 
•Take the classic photo with the Burro-Zebra 
at Avenida Revolucion. 
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Tijuana has entered the modern life cycle with 
its own evolution in changes worldwide but it 
still has kept its original essence. Tijuana is a 
city of opportunity, industrialism, and talent, 
placing it among the best of the best in the 
world. 

Tourism Information
International Tourism Center Line
A few steps across the border: 
Phone: +52 (664) 607-3097
LMonday-Sunday 9 a.m. to 6 p.m. 
Email: peatonal@tijuanaonline.org
Phone: +52 (664) 685-3117
Monday-Sunday 9 a.m. to 6 p.m. 
Email: revolucion@tijuanaonline.org

TIJUANA TOURISM AND CONVENTIONS COMMITTEE 
Ave. Paseo de los Héroes #9365-201, Zona Río.
Phone: +52 (664) 684-0537
Monday-Sunday 9 a.m. to 6 p.m
Email: info@tijuanaonline.org
WEB: www.tijuanaonline.org
Download our Official Tijuana Travel Guide App 
from the Apple Store
h t tp :// i tunes .app le . com/mx/app/
tijuanaofficial- travel-guide.
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Tijuana Tourism and Conventions Committee
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It doesn’t matter how long the border wait 
times are but a large number of Mexicans 
living in the United States feel to be part of 
the Mexican First Division. The Xoloitzcuintles 
are also felt and known in the United States. 
California is an important part of Club Tijuana’s 
reach in the United States. Thousands of Club 
Tijuana fans make the trip south every two 
weeks. 

California was part of Mexico until the end of 
the Mexican-American War from 1846 to 1848. 
Mexico ceded part of its territory to the United 
States as part of the Treaty of Guadalupe 
Hidalgo. 

The Gold Rush of 1848-1849 drew migration 
of about 90,000 of American to the state and 
California eventually became the 31st state of 
the Union in 1850. 

Mexicans have a strong presence in California 
today. California’s population has increased in 
the last decade with the Mexican populations 
increasing by 35% in the state with more than 
11 million Mexicans in California, representing 
88% of the State’s population. 

You could see different Mexican First Division 
team logos in California during the last decade 
but the Xoloitzcuintles emblem has become 
part of the collection at pubs, homes and at 
many different spots where the soccer fan 
goes to enjoy a match. It has become evident 
during the past few friendly matches in 
California (San Diego Clasico and L.A. Clasico) 
that there are a lot of team fans on the other 
side of the border and that little-by-little have 
identified with the philosophy of our project. 

California
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Editorial

The media guide is a semester publication and official
document of Club Tijuana Xoloitzcuintles de Caliente. 

Media Guide staff

Emor Villa
Communications Coordinator

Jesus Arrieta 
Communications 

Ivan Orozco 
English Language Communications

Francisco Vega
Photographer

OLIVER GASPARRI 
Communications

GRAPHIC DESIGN 
TWA Media Group S.A. de C.V.

www.twaonline.com.mx
E-mail: contacto@twaonline.com.mx

Phone: (442) 248 4175
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Club Tijuana Xoloitzcuintles de Caliente
Paseo del Centenario #9211, local 3 módulo 6, Zona Río Tijuana C.P. 22320, 

Tijuana, Baja California, México. Phone: +52 (664) 647 4786
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