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b ran d  
gu i de li n e s
 
This document contains the rules for the 
Spokane Velocity FC visual communication 
system. Follow these rules to maintain  
brand consistency.

This brand kit includes the elements you'll need 
— logos, typefaces, and colors — to create a 
consistent tone, look, and feel for all Spokane 
Velocity materials. We invite you to absorb this 
information and reference it often to become an 
informed keeper of the brand.

Last updated April, 2023
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th e  Crest 
We  ar e  a  c lub  f o r  S p o k ane ,  by  S p o k ane ,  and 
w i t h  S p o k ane  —  s h ap e d  a s  muc h  by  w ho  w e 
ar e  a s  w ho  w e  ho p e  t o  b e c o me . 

We are  The  Spokane  Veloc i ty  FC  and  our 
crest  is  des igned  to  pay  homage to  the 
intensi ty  o f  the  Spokane  Fal ls  and  the 
power  o f  the  r iver  that  f lows  through  
our  c i ty .

F o r  t hou s and s  o f  ye ar s ,  t he  r i v er ’s  b ank s 
h av e  b e en  a  g a t her ing  p l ac e  and  ho me  t o 
m any  n a t i v e  p e o pl e s  —  al l  w ho  c o me  ar e 
dr aw n  t o  t he  b e au t y  and  r aw  p o w er  o f  t he 
w a t er.  A  p l ac e  f o r  t he  w o r ld  t o  g a t her  and 
t he  indi v idu al  t o  s t and  in  aw e .

We  l i v e  l ike  our  r i v er  — 
P er s i s t en t  and  gr ac i ou s ,  
p ower ful  and  e v er  c h anging . 
A  dr i v ing  force  o f  n a t ur e ,  
c o n t inuou s ly  pu s hing  f o r w ar d .

We  mo v e  l ike  our  w a t er  — 
C o n f iden t  and  f ier c e ,  
s w i f t  and  t en ac i ou s . 
We  t hr i v e  in  t he  r umbl e … 
Welc o me  t o  t he  e dge .

T hi s  pr im ar y  c r e s t  s hould  b e  u s e d  w hene v er 
i t  m ake s  s en s e  gi v en  t he  av ai l ab l e  s p ac e .

2 .  C l u b  N a m e 

3 .  W a t e r f a l l

1 .  C i t y  N a m e 

1 .  C I T Y N A ME |  SP OK A NE 

A  c i t y  f ul l  o f  gr i t ,  de t er min a t i o n ,  gr o w t h ,  and 
in t en s e  l o c al  pr ide . 

2.  CLUB N A ME |  V E L O C I T Y

N ame d  a f t er  t he  p o w er  o f  our  ur b an  w a t er f al l 
and  unyie ld ing  r i v er  t h a t  i t  i s  f e d  by ,  " Vel o c i t y" 
r epr e s en t s  t he  n a t ur al  f o r c e s  t h a t  h av e  s h ap e d 
our  ho me .

T he  unique  br idge  s h ap e  o f  V E L O C I T Y  al lude s 
t o  t he  v i t a l  p o in t s  o f  c r o s s ing  t h a t  t ie  our 
r e gi o n  t o ge t her.  T he s e  anc ho r e d  s t r uc t ur e s  o f 
c o nne c t i o n  uni t e  our  p a s t,  pr e s en t,  f u t ur e ,  and 
mo s t  o f  a l l ,  our  p e o pl e .

3.  T HE WAT ERFA L L  |  T HE  SP OK A NE  FA L L S 

T he  S p o k ane  Fal l s  h av e  a l w ay s  b e en  a  g a t her ing 
p l ac e  —  t he  l i f eb l o o d  o f  t he  c i t y  —  r epr e s en t ing 
our  unm a t c he d  t en ac i t y ,  p er s i s t enc e ,  and 
f o r w ar d  mo v emen t.SPOKANE 

Falls
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th e  Seco n dary  Crest 
W i t hin  t he  pr im ar y  S p o k ane  Vel o c i t y  c r e s t,  w e  h av e  key 
gr aphic s  t h a t  c an  b e  u s e d  s ep ar a t e ly  in  s p e c i f ic  s i t u a t i o n s .

T he  s e c o nd ar y  c r e s t  s hould  b e  u s e d  a s  i t  i s  u s e d  in  t he 
pr im ar y  m ar k ,  w i t hou t  a l t er a t i o n s  t o  t he  s h ap e . 

Welcome  to 
the  edge
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th e  Wo rd  Mark 
T he  S p o k ane  Vel o c i t y  w o r d  m ar k  i s  ano t her  key  gr aphic  t h a t 
m ay  b e  pul l e d  f r o m  t he  pr im ar y  m ar k  f o r  c er t ain  s i t u a t i o n s .  

T he  w o r d  m ar k  s hould  b e  u s e d  a s  i t  i s  pr e s en t e d  in  t he 
pr im ar y  m ar k ,  w i t hou t  s t r uc t ur al  a l t er a t i o n s .  S e e  t he  
f o l l o w ing  c o l o r  i t er a t i o n s  f o r  guid anc e .
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Badg e  style  crest 
T her e  m ay  b e  in s t anc e s  w her e  a  b adge  s t yl e 
c r e s t  i s  ne c e s s ar y .  W hen  t he s e  s c en ar i o s 
h app en ,  p l e a s e  u s e  a  s ingl e  c o l o r  f u l l  c r e s t. 
T he  ou t l ine  s hould  m a t c h  t he  c r e s t  and  t he 
b ac kgr ound  s hould  a l l o w  f o r  l e gib i l i t y .  You  
c an  f ind  t he  a l l o w e d  c o l o r  c o mbin a t i o n s  o f  
t he  b adge  s t yl e  c r e s t  w i t hin  t he  br and  k i t .

EX AMPLE:  Enamel  p in 
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Tertiary  bran d  elem ents 
To  p l ay  o f f  t he  phy s ic s  e qu a t i o n  o f  p o w er  and  t he  s ymb o l  o f  v e l o c i t y  w e  h av e 
de v el o p e d  a  p o r t i o n  o f  t he  o v er al l  c r e s t  gr aphic  f ur t her  in  o r der  t o  pr o v ide 
v er s a t i l i t y  and  l o nge v i t y  t o  t he  br and  a s  a  w ho l e .

T he s e  t er t i ar y  gr aphic s  ar e  e l emen t s  t h a t  w er e  de v el o p e d  f o r  t he  br and  t o 
gr o w  in t o  o nc e  t he  S p o k ane  Vel o c i t y  br and  h a s  b e en  e s t abl i s he d  and  i s  w idely 
r e c o gni z e d .  I t  m ay  b e  u s e d  o n  mer c h  o r  a s  t e x t ur al  addi t i o n s ,  bu t  i s  no t 
in t ende d  t o  r epl ac e  t he  pr im ar y  c r e s t,  s e c o nd ar y  c r e s t  o r  w o r dm ar k .

T HE V  M A RK i s  t he  phy s ic s  no t a t i o n  o f  average 
vel o ci ty . 

O nc e  t he  br and  a s  a  w ho l e  i s  w idely  r e c o gni z e d  t he 
t er t i ar y  V  m ar k  m ay  b e  u s e d .  I t  i s  r e c o mmende d  t o 
b e  u s e d  in  c o mbin a t i o n  w i t h  t he  e qu a t i o n  gr aphic  t o 
pr o v ide  t he  phy s ic s  c o n t e x t. 

To  en s ur e  ac c ur ac y  o f  t he  phy s ic s  e qu a t i o n ,  t he  V  m ar k  
(av er age  v e l o c i t y  no t a t i o n)  s hould  no t  b e  o n  t he  s ame 
b a s el ine  a s  t he  e qu a t i o n . 

R e c o mmende d  minimum  heigh t :  
D ig i t a l :  4 0  px  |  P r in t :  . 3 7 5  in

T HE EQUAT ION i s  a  phy s ic s  f o r mul a  c alc ul a t ing  P o w er 
u s ing  F o r c e  (o f  n a t ur e)  and  Vel o c i t y . 

T he  E qu a t i o n  m ay  b e  u s e d  o n  i t s  o w n  o r  in  c o mbin a t i o n 
w i t h  t he  V  m ar k  (av er age  v e l o c i t y  no t a t i o n) .

R e c o mmende d  minimum  heigh t :  
D ig i t a l :  15  px  |  P r in t :  .12 5  in 

minimum s izes :

4 0 px15px . 3 7 5in.12 5in
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Crest  Spaci n g 
W he t her  i t  i s  t he  pr im ar y  c r e s t,  s e c o nd ar y  c r e s t,  o r  t he  w o r dm ar k  — 
t her e  mu s t  b e  c l e ar  s p ac e  ar ound  t he  ou t er  e dge s  t o  en s ur e  i t  h a s 
r o o m  t o  br e a t he .  T he  m ar k  s hould  ne v er  b e  p l ac e d  in  o v er ly  c r o w de d 
ar e a s  w i t h  o t her  e l emen t s  t o o  c l o s e .  To  ac hie v e  t he  minimum  amoun t 
o f  p adding ,  t ake  t he  heigh t  o f  t he  " V "  and  " Y "  t o  c alc ul a t e  t he  s p e c i f ic 
p adding  ar ound  t he  ou t er  mo s t  e dge s . 

Vi o lati o ns 
C o n s i s t enc y  in  u s e  i s  imp o r t an t  w hen  impl emen t ing  t he 
S p o k ane  Vel o c i t y  c r e s t.  P l e a s e  u s e  t he  c r e s t s  and  w o r dm ar k 
a s  t hey  c o me ,  and  d o  no t  a l t er  o r  mo di f y  i t  in  any  w ay . 

D O  N O T  r e m o v e / e d i t  t h e 
w o r d s  w i t h i n  t h e  c r e s t

D O  N O T  a p p l y  h a r s h  
e f f e c t s  t h e  c r e s t

D O  N O T  d i s t o r t  o r  a l t e r  t h e 
p r o p o r t i o n s  o f  t h e  c r e s t

D O  N O T  c h a n g e  t h e  
a n g l e  o f  t h e  c r e s t

D O  N O T  c h a n g e  t h e  
e l e m e n t s  o f  t h e  c r e s t 

D O  N O T  r e v e r s e  t h e  
c o l o r s  o f  t h e  c r e s t

spokane 
VELOCITY

D O  N O T  a l t e r  t h e  
t y p o g r a p h y  o f  t h e  c r e s t 

D O  N O T  p l a c e  o b j e c t s / 
g r a p h i c s  i n  f r o n t  o f  t h e  c r e s t
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Co lo rs 
T he  S p o k ane  Vel o c i t y  c o l o r  p al e t t e  i s  der i v e d  f r o m  3  key  e l emen t s :  
T he  JE T  BL A C K  t o ne  o f  dr enc he d  b a s al t  r i v er  r o c k s ,  t he  IMPA C T  BL UE  hue 
o f  our  p o w er f ul  r i v er  w e av ing  t hr ough  t he  r e gi o n ,  and  t he  c r e s c end o  o f 
c a s c ading  f a l l s  pr o duc ing  a  mi s t y  R I V E R  R A P ID  W HI T E .

size  breakdown 
T he  S p o k ane  Vel o c i t y  v i s u al  s y s t em  w a s  de v el o p e d  t o  w o r k  in  a  v ar ie t y 
o f  s c en ar i o s  inc luding  w hen  s p ac e  b e gin s  t o  b e  a  c o n s t r ain t.  To  m ain t ain 
l e gib i l i t y  and  br and  r e c o gni t i o n ,  u s e  t he  f o l l o w ing  guidel ine s  t o  help 
de t er mine  w hen  t o  u s e  t he  appr o pr i a t e  m ar k .

J et 
BLACK

i m pact 
blu e

RIVE R 
RAP I D  	

Wh ite

T HE M A IN CREST h a s  a  v er t ic al 
c o mp o s i t io n  and  t hu s  s hould  b e  u s e d 
w hen  ho r i z o n t al  s p ac e  i s  l imi t e d .

R e c o mmende d  minimum  heigh t :  
D ig i t a l :  10 0  px  |  P r in t :  1  in

T HE WORD M A RK i s  ho r i z o n t al  in 
app e ar anc e  and  t hu s  s hould  b e  u s e d 
w hen  v er t ic al  s p ac e  i s  l imi t e d . 

R e c o mmende d  minimum  heigh t :  
D ig i t a l :  2 7  px  |  P r in t :  . 2 5  in 

SECONDA RY CREST m ay  b e  u s e d  in 
in s t anc e s  w hen  t he  gi v en  ar e a  d o e s 
no t  a l l o w  f o r  e i t her  t he  m ain  c r e s t  o r 
t he  w o r d  t o  b e  l e gib l e .  F o r  e x ampl e 
u s e  t he  S e c o nd ar y  C r e s t  f o r  s m al l 
app e ar anc e s  s uc h  a s  t he  f av ic o n .

U s e  t hi s  f o r  s i z e s  under  3 0  px 
R e c o mmende d  minimum  heigh t : 
D ig i t a l :  16  px  |  P r in t :  . 2  in

minimum s izes :

10 0 px 2 7px 16px1in . 2 5in . 2 in
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J et  BLack
C M Y K  |  8 0 ,  7 0 ,  7 0 ,  1 0 0 
R G B  |  0 ,  0 ,  0  
H E X  |  # 0 0 0 0 0  
P M S  |  B l a c k  C 

I m pact  Blu e
C M Y K  |  1 0 0 ,  2 0 ,  2 7,  0 
R G B  |  0 ,  1 4 6 ,  1 7 5  
H E X  |  # 0 0 9 2 A F 
P M S  |  6 3 2  C   -  9 5 %

8 5 %

8 0 %

7 0 %

3 0 %
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River  Rapi d  Wh ite
CM Y K |  0 ,  0 ,  0 ,  1 0 
RGB |  2 3 0 ,  2 3 1 ,  2 3 2  
HE X |  #E 6 E 7 E 8  
P MS |  4 2 7  C  -  3 7 %

G RAD I ENT  M esh 
T he s e  v ar i ou s  gr adien t  me s h  o p t i o n s  ar e  me an t  t o  pr o v ide  a l t er n a t i v e s  f o r 
o v er l ay s .  T he  d ar k  gr adien t  me s h  i s  c r e a t e d  w i t h  J e t  B l ac k  and  Imp ac t  B lue 
w hi l e  t he  l igh t  gr adien t  me s h  i s  c r e a t e d  w i t h  Imp ac t  B lue  and  R i v er  
R apid  W hi t e .

Intended use:  o v er l ay  an  im age  w i t h  c ho s en  gr adien t  me s h  and  apply  a 
t r an s p ar enc y  e f f e c t .  —  Do Not  u s e  t r an s p ar enc y  e f f e c t s  t h a t  m anipul a t e 
t he  hue  o f  t he  gr adien t.

Player 
Nam e

CM Y K |  0 ,  0 ,  0 ,  0 
RGB |  2 5 5 ,  2 5 5 ,  2 5 5  
HE X |  #F F F F F F 
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Use  o f  Co lo rs  with i n  th e  crest 
T her e  ar e  t ime s  w her e  t he  pr im ar y  c r e s t  w i l l  r e quir e  s o me  e x t r a  a t t en t i o n  t o  t he 
u s e  o f  c o l o r.  S e e  t he  f o l l o w ing  ou t l ine  f o r  guid anc e  o n  w hen  i t  i s  appr o pr i a t e  t o 
u s e  a  2  c o l o r,  1  c o l o r,  gr adien t,  o r  im age  m a s k  v ar i a t i o n .

DA RK GR A DIEN T c an  b e  appl ie d  t o  t he  m ain  o r 
s e c o nd ar y  c r e s t s  g i v en  t h a t  t he  b ac kgr ound  
pr o v ide s  enough  c o n t r a s t  t o  d i s t ingui s h  t he  
e l emen t s  o f  t he  c r e s t. 

A dding  gr adien t  t o  t he  m ain  o r  s e c o nd ar y  c r e s t  i s 
o nly  r e c o mmende d  w hen  di s p l aye d  a t  l ar ger  s i z e s . 
P l e a s e  r e f r ain  f r o m  adding  gr adien t s  t o  m ar k s  under 
2  inc he s  t a l l .

IM AGE M A SK c an  b e  appl ie d  t o  t he  m ain  o r  s e c o nd ar y  c r e s t s  g i v en  t h a t 
t he  b ac kgr ound  pr o v ide s  enough  c o n t r a s t  t o  d i s t ingui s h  t he  e l emen t s 
o f  t he  c r e s t.  F o r  c o mp o s i t i o n s  t h a t  u s e  an  im age  m a s k ,  b e  s ur e  t o  u s e  a 
s o l id ,  d ar k  b ac kgr ound .

U s e  im age s  w i t h  w a t er  r e l a t e d  c o n t en t  t h a t  a l ign s  w i t h  t he  br and 
s t yl e .  A dding  an  im age  m a s k  t o  t he  m ain  o r  s e c o nd ar y  c r e s t  i s  o nly 
r e c o mmende d  w hen  di s p l aye d  a t  l ar ger  s i z e s .  P l e a s e  r e f r ain  f r o m  
adding  im age  m a s k  t o  m ar k s  under  2  inc he s  t a l l .

2 COL OR v er s i o n s  o f  t he  f ul l  c r e s t  s hould  b e  u s e d  t o 
e s t abl i s h  t he  br and ,  e s p e c i a l ly  a t  t he  f i r s t  t ouc h  p oin t  
f o r  a  v ie w er.

W hen  de t er mining  w hic h  2  c o l o r  f u l l  c r e s t  t o  u s e ,  b e  
s ur e  t o  c ho o s e  t he  o ne  t h a t  w i l l  pr o v ide  t he  mo s t  
c o n t r a s t  f o r  l e gib i l i t y . 

1  COL OR v ar i a t i o n s  t o  t he  f ul l  c r e s t  m ay  b e  u s e d  w hen  f ur t her 
s impl ic i t y  i s  ne e de d . 

T he  s e c o nd ar y  c r e s t  and  w o r dm ar k  m ay  o nly  b e  pr e s en t e d  in 
o ne  s o l id  c o l o r  ( p l e a s e  s e e  t he  no t e s  o n  t he  f o l l o w ing  p age  f o r 
s e c o nd ar y  c r e s t  e xc ep t i o n s) .

W hen  de t er mining  w hic h  1  c o l o r  o p t i o n  t o  u s e ,  b e  s ur e  t o  c ho o s e  t he 
o ne  t h a t  w i l l  pr o v ide  t he  mo s t  c o n t r a s t  f o r  l e gib i l i t y . 
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COMPETING

TEAM
COMPETING

TEAM

VS

VS

color flexi b i lit y  
w ith non - b r an d colors
Our  pr im ar y  c o l o r  c o mbin a t i o n s  s hould  b e  u t i l i z e d  w hene v er  p o s s ib l e .  H o w e v er,  
t her e  w i l l  b e  in s t anc e s  w her e  c o l o r  c o mbin a t i o n s  ne e d  t o  c h ange .  W hen  t hi s  
h app en s  p l e a s e  o nly  u s e  a  s ingl e  c o l o r  f o r  t he  c r e s t. 

EX AMPLE:  Spokane  Veloc i ty  mark  on  co lors  outs ide  of  our  brand
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Typog raphy 
T he  t yp e f ac e s  u s e d  f o r  t he  S p o k ane  Vel o c i t y  br and  ar e 
imp o r t an t  f o r  br and  r e c o gni t i o n  and  s hould  b e  empl oye d 
c o n s i s t en t ly  t hr ough  our  br anding . 

Our  t yp o gr aphy  s y s t em  c o n s i s t s  o f  t hr e e  t yp e f ac e s  in t ende d 
t o  pr o v ide  v ar i a t i o n  w hi l e  c o mpl emen t ing  e ac h  o t her.

GRIND |  P ul l e d  f r o m  t he  c i t y  n ame  w i t hin  t he  c r e s t,  t h i s 
f o n t  i s  u s e d  f o r  l ar ge  he ader s  t o  gr ab  a t t en t i o n .

C ho s en  f o r  i t s  b o ld  and  b al anc e d  ae s t he t ic ,  Gr ind  
i s  a  s t ur dy  f o n t  t h a t  p o r t r ay s  t he  s t r en t h  o f  t he  
S p o k ane  s pir i t . 

S A IR A |  P ul l e d  f r o m  t he  c lub  n ame  w i t hin  t he  c r e s t,  t h i s 
f o n t  i s  u s e d  a s  t he  b o dy  f o n t. 

S air a  i s  a  l e gib l e  f o n t  ye t  h a s  an  a t hl e t ic  f e e l .  T hi s 
t yp e f ac e  s hould  b e  empl oye d  w hen  w r i t ing  l o ng -f o r m 
b o dy  c o n t en t.

D o w nl o ad abl e  f i l e s  o r  w eb  p lug - in s  f o r  S air a  c an  b e 
f ound  her e .  

S A IR A CONDENSED |  U s e d  a s  t he  k i t  numb er s . 

D o w nl o ad abl e  f i l e s  o r  w eb  p lug - in s  f o r  S air a  C o nden s e d 
c an  b e  f ound  her e . 

T I T IL L IUM W EB |  U s e d  a s  an  a l t er n a t i v e  f o r  b o dy  f o n t  o n 
w eb  p l a t f o r m s  i f  S air a  i s  no t  av ai l ab l e .

D o w nl o ad abl e  f i l e s  o r  w eb  p lug - in s  f o r  T i t i l l ium  Web  c an 
b e  f ound  her e .

A B C D E F G H I J K L M 
N O P Q R S T U V W X Y Z
0 1 2 3 4 5 6 7 8 9 & @ # $ % ( ) ! ? *

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i g k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9 & @ # $ % ( ) ! ? *

G R I N D :  H e a d e r s  -  Tr a c k e d  t o  1 2 5

S A I R A :  B o d y  -  Tr a c k e d  t o  7 5  -  1 7 5

0 1 2 3 4 5 6 7 8 9
0 1 2 3 4 5 6 7 8 9

S A I R A  C O N D E N S E D :  K i t  u s e

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i g k l m n o p q r s t u v w x y z
0 12 3 4 5 6 7 8 9 & @ # $ % ( ) ! ? *

T i t i l l i u m  W e b :  A l t e r n a t i v e  W e b  B o d y
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H o m e  Kit 
E l i t e  ho me  k i t s
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Force  of 
Nat    re

H o m e  Kit 
C l a s s ic  ho me  k i t

VELOCITY Brand  /  35  34  /  VELOCITY Brand



Away  Kit 
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INVESTOR NAME
02.16.23

SPOKANE VELOCITY

INVESTOR 
DECK

TEAM CHARACTERISTICS

POWERFULL

We are dynamic and 
determined

GRITTY

We are passionate and 
motivated to do the best 
we can out on the pitch

FIERCE

We come to each match 
with unrivaled intensity

FORCE OF NATURE

Like the forces of the river 
our team is unyielding

ENERGETIC

We operate at a 
high velocity

THE SPOKANE VELOCITY

We are a club for Spokane, by Spokane, and with Spokane — shaped as much 
by who we are as who we hope to become. 

We are The Spokane Velocity FC and our crest is designed to pay homage to 
the intensity of the Spokane Falls and the power of the river that flows 
through our city.

For thousands of years, the river’s banks have been a gathering place and 
home to many native peoples — all who come are drawn to the beauty and raw 
power of the water. A place for the world to gather and the individual to stand 
in awe.

We live like our river — 
Persistent and gracious, 
powerful and ever changing. 

We move like our water — 
Confident and fierce,
swift and tenacious.
We thrive in the rumble…
Welcome to the edge.

V

WE ARE

vv

DEMOGRAPHICS FACTOR 1

DESCRIPTION 1 STAT 1

DESCRIPTION 2 STAT 2

FACTOR 2

DESCRIPTION 1 STAT 1

DESCRIPTION 2 STAT 2

DESCRIPTION 3 STAT 3

DESCRIPTION 4 STAT 4

DESCRIPTION 5 STAT 5

DESCRIPTION 1 STAT 1

DESCRIPTION 2 STAT 2

DESCRIPTION 3 STAT 3

FACTOR 3

10%
FACTOR

35%
FACTOR

55%
FACTOR

TITLE

TITLE

TITLE

TITLE

TITLE

TRAI N I NG
CAM P

Youth
academy

Su b- bran ds  & 
Partn ersh i ps 
We  ar e  h appy  t o  h av e  you  a s  a  p ar t ner !

W hen  de v el o ping  your  s ub - br and ,  p l e a s e 
en s ur e  i t  i s  r e c o gni z abl e  a s  a  p ar t  o f  t he 
o v er al l  S p o k ane  Vel o c i t y  br and  by  u s ing 
t he  f ul l  c r e s t  and  p air ing  i t  w i t h  our 
o f f ic i a l  t yp o gr aphy .

Pitch  d eck  
W hen  i t ' s  bu s ine s s  t ime ,  w e  h av e  an  ar s en al  o f  a s s e t s  t o  pul l  f r o m .  F o r 
in s t anc e ,  you  c an  f ind  t empl a t e s  f o r  a  p i t c h  de c k  w i t hin  t he  br and  k i t .
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d o t c ar d s . ne t

social  accou nts 
&  N etwo rki n g
Recommended hashtags: 
#Sp ok aneVel o c i t yF C 
#Sp ok aneVel o c i t y 
#L e t s G o Sp o 
#U SL sp ok ane
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ou r  bran d 
i n  th e  wi ld
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THANK  YOU 

	 FOR STAYI NG TRU E TO OU R B R AN D

QUEST IONS? I f  you  h av e  que s t i o n s  o r  d oub t s  o n  u s age ,  o r  w ould  
l ike  t o  k no w  mo r e  in f o r m a t i o n ,  p l e a s e  f e el  f r e e  t o  r e ac h  ou t.

g o al@u s l s p o k ane . c o m

A l l  c o n t en t  c o n t en t  c r e a t e d  by  Tr e a t men t  f o r  U SL  S p o k ane  ©  2 0 2 3
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